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CAN  COMPANY 

IVERY  RETAIl  OROCIR  SHOULD  HAVE 
THIS  ROOK  .  a  .  AND  IT*S  FREE 


Helping  the  grocer  sell  more 

CANNED  PCMPKIN 


You  will  find  the  advertisement  re¬ 
produced  above  in  the  October  issues 
of  leading  grocery  magazines — giving 
retailers  a  pageful  of  timely  selling 
ideas  on  a  popular  canned  food  item. 
We  need  hardly  remind  you  by  now 


that  this  advertisement  is  one  of  a 
month-after-month  series — and  that 
there  is  every  evidence,  on  behalf  of 
retailers,  that  this  information  and 
these  merchandising  slants  are  being 
used  with  good  effect. 


THE  CAN  N  INC  TRADE 
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CHECK  PEA  VINER  and  BEAN  SNIPPER 
REPAIRS  THIS  FALL 

As  soon  as  the  season  is  over,  check  your  repair  and  replacement 
parts  at  once.  In  this  way  you  can  secure  the  benefit  of  today's 
prices  and  be  prepared  for  next  season.  Send  today  for  the  new 
Price  List  "V  covering  all  repair  parts  for  Chisholm-Ryder  machines. 

CHISHOLM-RYDER  CO.,  INC.,  Niasara  Falls,  N.  y. 

A.  K.  ROBINS  &  CO..  Inc.  CHISHOLM-RYDER  SALES  CORP.  JAS.  Q.  LEAVITT  &  CO, 
Baltimore,  Md.  Columbus,  Wis.  Ogden,  Utah 
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EmriKBSiVKrEPlCKiJMCiCo. 

MANUPACTURCRS  AND  PACKERS  OR 

Silver  Floss  Sauer  Kraut  AND  Kraut  Juice 

MAIN  ORRICK 

Phelps, N.Y. 


April  12,  1934. 

Cameron  Con  Mochlncry  Co., 

240  North  Ashland  A7o., 

Chicago,  Illinois. 

Gentlemon: 


So  are  enolorlng  our  check  In  full  settlement  of 
account  covering  the  automatic  lino  of  can-making  machinery 
which  you  recently  Installed. 

Tell  Allan  that  we- are  averaging  65,000  to  70,000 
cans  per  day,  and  that  all  the  machinery  Is  running  without 
a  hitch.  There  la  nothing  for  the  Tester  to  do,  because  vre 
do  not  have  any  cans  that  are  defeotlvo. 

Yours  vary  truly, 

E’.TIRE  STATE  PICia.INC  CO. 


DEB.LBK 


One  More 
Satisfied 

User  of  the 
CAMERON 
AUTOMATIC 
LINE 


Make  your  own  cans. 

Can-manufacture  holds  no 
mysteries. 


Cameron  Can  Machinery  Co. 


240  N.  Ashland  Avenue, 


Chicago,  U.  S.  A. 


1 

I 


HELP  RETAILERS  SELL 


October  29, 1934- 


cnsTONfif^ 

i  TO  BOY 


course  Conned  Food  ditpioys  con  speok . . . 
'  s  but  ir  o  subtle  torque  mote  lo'ceFul 
-  — tbe  poorerFu^  ^onguoqe  oF  lu^yeshon 

ever  Attempt 


o  women  an  item 
I  to  buy  onothe'Y 
on  her  "intuition" 
rhot  you  wont  her 


tl  instcod,  cosh 
:>■  thot  tell  her 
that  moke  her 


HOWTO 


lin 

_  you  want 


^  ^  If  every  retailer  knew  how  to  build 

sales-making  displays  of  your  products — and  did  so — your  sales 
would  leap  ahead  tremendously.  It  is  to  your  advantage,  then,  to 
tell  them  how  —  all  of  them.  Urge  your  wholesalers  to  have 
their  men  distribute  these  display  folders  direct  to  retailers. 

Putting  a  copy  of  this  helpful  folder  into  every  third  or  fourth 
case  you  ship  for  the  next  few  weeks  will  get  it  into  the  hands 


of  the  retailers  quickly,  and  right  when  they  are  opening  the 
cases.  Shows  them  where  to  put  your  Canned  Foods  —  on  dis¬ 
play,  not  under  the  counter. 

The  blank  back  page  leaves  space  for  your  sales  message,  or 
your  wholesaler’s.  Write  Continental  today  for  as  many  folders 
as  you  will  use. 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


October  29, 1934 
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EDITORIALS 

Breeding  a  “psychological  complex” 

— Hearken  back  to  the  early  days  of  the  depres¬ 
sion  and  you  will  recall  that  the  financial  wizards 
and  self-appointed  business  directors  vehemently  as¬ 
sured  the  world  and  sundry  that  there  was  nothing 
wrong,  that  it  was  merely  a  psychological  panic,  i.  e., 
a  condition  of  mind  that  should  be  dismissed  like  a 
bad  thought.  And  they  got  the  dope  across  with  the 
majority  of  men.  The  very  word  “depression”  was 
used  instead  of  “panic”  to  allay  this  mental  fear  of 
business  conditions.  In  other  words  their  nostrum 
was  that  if  men  would  stop  thinking  panic  the  whole 
trouble  would  clear  up,  business  would  go  on  as 
usual,  and  everything  would  be  lovely.  They  say 
much  the  same  thing  today  when  they  say  that  all 
that  is  needed  to  restore  normal  conditions  (and  by 
that  they  mean  to  infer,  the  conditions  that  ruled 
during  the  hey-days  of  1928  and  prior)  is  a  return 
of  confidence.  Experience  has  proved  beyond  doubt 
that  there  was  very  real  substance  underlying  the 
troubles  we  encountered;  and  their  present  admoni¬ 
tion  is,  unwittingly,  a  bid  to  return  to  the  old  confi¬ 
dence  days,  or  the  “confidence  game”  as  it  will  be 
more  readily  recognized.  This  is  not  said  to  bring 
up  these  distressful  thoughts  but  to  point  to  the  fact 
that  this  same  clique  are  now  busy,  and  have  been 
busy  for  the  past  year  and  a  half  at  least,  in  trying 
to  spread  a  psychological  fear  or  condition.  They 
have  set  on  foot  a  tremendous  propaganda  to  spread 
fear  and  distrust,  deliberately  and  with  a  plain  pur¬ 
pose.  At  first  it  was  the  entrenched  financial  inter¬ 
ests  who  saw  their  grip  upon  all  industry  and  indi¬ 
viduals  slipping  and  threatened  for  all  time;  and 
then  they  were  joined  by  politics,  because  in  the  be¬ 
ginning  its  wings  threatened  to  be  severely  clipped. 
The  politicians  have  succeeded  in  hushing  even  the 
slightest  whisper  against  their  steadily  devouring 
march;  have  even  succeeded  in  having  restored  the 
very  slight  cut  that  was  in  the  beginning  made  in 
salaries.  They  have  shown  the  country  that  when  a 
political  job  is  created  that  job,  like  Tennyson’s 
Brook,  goes  on  forever;  that  their  number  cannot 
be  reduced,  but  will  continue  to  increase.  What  if  it 
takes  40  per  cent  of  the  earning  power  of  the  country 
to  support  this  huge  army  of  the,  more  or  less,  unem¬ 
ployed  politicians.  Let  them  prepare  to  give  50  per 
cent  or  even  60  per  cent  of  their  earnings,  if  they, 
the  politicians,  want  it.  That  this  enormously  bloated 
political  expense  was  one  of  the  underlying  causes  of 
the  depression,  they  fully  recognized,  as  did  every 


one  else,  but  their  only  answer  was:  “What  are  you 
going  to  do  about  it?”;  and  the  complacent  public  re¬ 
plied:  “Oh,  well,  if  that  is  the  way  you  feel  about  it, 
just  forget  it.”  And  so  anything  like  an  effort  to 
reduce  this  drain  on  every  purse  has  been  forgotten. 
And  the  politicians  have  actually  increased  their  num¬ 
bers  and  the  cost  of  their  keep. 

Some  day  the  public  will  wake  up  to  the  excessive 
costs,  and  to  the  brazen  effrontery  of  politicians — but 
there  is  no  saying  when.  The  political  game  needs  no 
propaganda. 

But  not  so  the  financial  interests.  They  have  kept 
up  a  steady  flow  of  doubt,  distrust  and  even  despair 
over  present  conditions,  in  the  hope  that  every  effort 
to  restore  conditions  would  fail,  as  they  can  hope 
to  get  back  into  power  only  if  the  recovery  efforts 
fail.  Prominent  men,  in  their  calling,  have  kept  the 
newspapers  filled  with  ominous  predictions:  “actions 
at  Washington  indicate  that  uncontrolled  inflation  will 
be  begun  next  week”;  “the  silver  block  is  about  to 
get  through  its  pet  hobby  and  our  currency  will  be 
debased  with  the  buying  and  coinage  of  silver” ;  “the 
failure  of  the  President  to  promise  to  balance  the 
budget  tomorrow  unsettles  all  business  and  causes 
all  investors  to  draw  into  their  shells.”  That  busi¬ 
ness  was  able  to  steadily  march  on  to  higher  and 
higher  positions  in  face  of  such  a  barrage  of  dis- 
couragment  is  one  of  the  miracles  of  the  day.  The 
lies,  however,  react  upon  themselves,  and  injure  only 
the  instigators.  They  have  used  unlimited  doses  of 
oxygen  to  keep  alive  their  bugaboos  “gold,”  “infla¬ 
tion,”  “sound  currency,”  etc.,  etc.,  but  all  have  died 
in  spite  of  them,  and  no  one  scares  at  them  any  more. 

There  has  been  evidence  of  a  very  real  fear  cn 
the  part  of  the  bankers  that  their  individual  control 
of  our  money  and  finances  is  approaching  its  end, 
and  that  the  Government  will  install  a  Government 
owned  and  operated  bank,  and  that  very  soon.  So 
they  are  professing  to  be  very  much  more  lenient 
in  the  matter  of  loaning  money  to  industry,  etc.,  etc. 
“When  the  devil  is  sick  the  devil  a  monk  would  be; 
but  when  the  devil  gets  well  the  devil  a  monk  is  he.” 

The  sentiment  for  a  Government  Bank  has  grown 
with  astonishing  rapidity,  and  you  will  see  action  in 
the  coming  Congress.  The  American  Bankers  Asso¬ 
ciation,  in  session  in  Washington  this  week,  is  purring 
very  softly  to  obtain  favors,  and  to  set  back  all  such 
actions;  but  it  is  inevitable.  The  world  has  awak¬ 
ened  to  the  idiocy  of  putting  its  money  in  the  hands 
of  individuals  to  do  with  as  they  please.  That  most 
unique  of  all  Government  grants  is  uncovered,  and 
its  existence  is  doomed. 
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It  has  come  to  our  attention,  this  week,  that  one 
State  is  so  bent  upon  the  ending  of  this  individual 
bank  control  that  if  the  President  does  not  take  the 
needed  steps — ^that  is,  if  the  Government  does  not 
take  over  the  banking  business — ^they  say  they  will 
snow  him  under  at  the  next  election. 

But  in  line  with  the  propaganda  above  spoken  of 
an  article  in  Business  Week  for  October  i3th  is,  pos¬ 
sibly,  more  to  the  point  for  most  of  our  readers. 
Here  it  is: 

“No  business  man  should  be  so  green  as  to  suppose  the 
current  furore  against  ‘price-fixing’  is  spontaneous.  It  is 
nothing  of  the  sort.  It  has  been  carefully  and  persistently 
stimulated.  There  are  business  groups  that  would  profit 
in  the  future  as  they  used  to  fatten  in  the  past  upon  demor¬ 
alized  markets.  Price  stability  has  grievously  cramped 
their  style.  So  they  have  hammered  the  codes,  sometimes 
openly,  more  often  surreptitiously.  All  this  has  had  its 
effect.  In  Washington,  it  may  have  sounded  like  the 
authentic  voice  of  business. 

“The  cleverest  propaganda  has  been  to  befuddle  the  pub¬ 
lic,  and  even  many  officials,  by  calling  every  code  clause 
relating  to  prices  by  the  opprobious  name  of  ‘price-fixing.’ 
This  has  been  highly  successful. 

“There  isn’t  much  actual  price  fixing  under  the  codes. 
Price  fixing  is  set  up  in  the  oil,  coal,  copper,  and  lumber 
industries  because  they  deal  with  natural  resources,  and 
therefore  are  in  a  special  situation.  Aside  from  these, 
actual  price-fixing  codes  are  few.  No  code  covering  pro¬ 
ductions  or  distribution  of  consumer  goods  or  ordinary 
articles  of  commerce  or  trade  contains  clauses  for  actual 
price-fixing. 

“It  is  clear,  then,  that  if  all  the  price  fixing  under  NRA 
were  to  be  abolished  tomorrow  (excepting  the  natural  re¬ 
source  industries)  it  would  be  of  no  important  benefit  to 
the  agitators.  What  they  really  want  to  do  of  course,  is 
to  destroy  the  open-price  plan. 

“Of  the  first  500  codes  approved  (virtually  all  the  im¬ 
portant  industries  being  covered)  248  provide  for  the  open- 
price  plan,  complete  or  modified.  Only  38  contain  other 
provisions  pertaining  to  price. 

“Open-price  listing  is  not  price  fixing,  as  every  business 
man  knows.  Admittedly  it  does  lead  to  uniformity  of  prices 
for  identical  commodities.  But  identical  commodities  natu¬ 
rally  tend  to  sell  at  level  prices.  The  open-price  list  stops 
business  assassinations  in  dark  alleys,  and  brings  competi¬ 
tion  into  the  light  of  day.  It  is  a  protection  to  the  con¬ 
sumer  because  it  guarantees  that  nobody  is  getting  a  better 
price  than  he.  It  brings  stability  and  order  which  pro¬ 
tects  the  employees.  It  does  not  freeze  prices  at  uneconomic 
levels.  Any  member  of  an  industry  is  free  to  file  new  and 
lower  prices  at  any  time.  Witness  steel. 

“It  is  our  prediction  that  the  propaganda  campaign  will 
fail  and  the  open-price  plan  of  operation  will  not  be  dis¬ 
turbed  by  NRA.  But  NRA  is  open  to  one  severe  criticism: 
it  approved  some  codes  with  open-price  provisions  for  indus¬ 
tries  which  do  not  produce  highly  standardized  or  easily 
comparable  products,  the  open-price  plan  is  easily  used  as 
camouflage  for  skulduggery  at  consumer  expense.  These 
codes  should  be  searched  out,  and  purged.” 

There  is  just  a  sample  of  how  propaganda  is  used 
to  gain  a  point  entirely  outside  the  apparent  drive. 
Moral :  examine  all  of  it  for  propaganda. 

Jt  ji 

GOLF  ENTHUSIASTS,  ATTENTION! 

THE  INDUSTRY  HAS  A  LADY  CHAMPION 

ANNERS  in  every  part  of  the  United  States 
recently  watched  with  great  interest  the  out¬ 
come  of  the  National  Women’s  Golf  Cham¬ 
pionship  matches  at  Whitemarsh  Valley  Country 
Club,  Philadelphia,  Pa.  Miss  Dorothy  Traung,  nine- 
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teen-year-old  daughter  of  Louis  Traung,  vice-presi¬ 
dent  of  the  Stecher-Traung  Lithograph  Corporation, 
of  Rochester,  New  York,  and  San  Francisco,  Calif., 
made  a  stubborn  bid  for  the  national  title,  being 
beaten  by  Miss  Virginia  Van  Wie,  of  Chicago,  in  the 
final,  two  and  one. 

Miss  Traung,  whose  home  is  in  San  Francisco,  en¬ 
tered  national  tournament  play  for  the  first  time  this 
year.  Never  before  in  the  history  of  golfing  circles 
has  a  first  time  entrant  come  through  to  the  final. 
During  the  week’s  play  she  was  pitted  against  some 
of  the  strongest  women  golfers.  Her  coolness  and 
deliberation  in  every  match  are  a  source  of  admira¬ 
tion  from  the  galleries,  which  followed  her  play. 
On  the  final  thirty-six  holes  against  Miss  Van  Wie, 
Miss  Traung  was  even  with  the  now  three-time  cham¬ 
pion,  losing  to  her  on  the  thirty-fifth  green,  two  up 
and  one  to  play. 

Miss  Traung,  who  was  comparatively  little  known 
until  heretofore,  is  referred  to  by  the  press  as  golf’s 
latest  sensation  and  it  is  predicted  that  in  the  coming 
national  tournaments  she  will  be  a  dangerous  con¬ 
tender.  Her  game  is  built  up  on  a  three-quarter  tee 
swing  and  a  punching  type  of  iron  shot  which  seldom 
goes  wrong.  In  addition  to  that  she  has  a  keen  put¬ 
ting  eye.  It  actually  took  Miss  Van  Wie,  the  cham¬ 
pion,  the  full  thirty-five  holes  the  match  lasted  to 
beat  Miss  Traung,  for  the  issue  was  wide  open  as  late 
as  the  start  of  the  thirty-fourth  hole,  at  which  time 
Miss  Van  Wie  was  only  one  up. 

Miss  Traung  returned  to  the  Pacific  Coast  by  way  of 
Rochester,  New  York,  with  her  father,  Louis  Traung, 
and  her  uncle,  Charles  F.  Traung,  president  of  the 
Stecher-Traung  Lithograph  Corporation.  She  is  in 
the  Women’s  Sounthern  California  championship 
tournament,  now  playing  at  Los  Angeles,  Calif. 

In  the  gallery  watching  her  throughout  the  week 
were  Lester  H.  Jackson,  executive  vice-president,  and 
Hal  W.  Johnston,  vice-president  and  director  of  sales. 
H.  T.  Gardner,  manager  of  the  San  Francisco  plant, 
flew  from  California  to  witness  the  finals  on  Sat¬ 
urday. 
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LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners*  seeds. 

CHICAGO 


AVARS 

Canning  Factory  Machinery 


Pea  and  Bean  Filler  String  Bean  &  Tomato  Filler 
High  Speed  Syruper  Tomato  Washer 
Tomato  Corer  Hot  Water  Exhauster 
Liquid  Plunger  Filler  Soup  &  Tomato  Juice  Filler 
Beet  Topper  Beet  Grader  Beet  Slicer 
Beet  Splitter  Can  Cleaner  Corn  Shaker 

AVARS  MACHINE  COMPANY 

SALEM.  NEW  JERSEY 


Canning  Machinery 

for  all  the  various  fruits,  veget¬ 
ables,  sea  foods,  etc. 

Write  for  catalog. 


Robint-Beckett  Can  Cleaning  Machine 
Foi  removing  dirt  and  rust  from  tops,  bottoms  and  bodies  of  cans 

A.  K.  ROBINS  &  COMPANY,  Inc. 

Lombard,  Concord  and  West  Falls  Ave., 
BALTIMORE,  MD. 


More  Insurance 
Stronger  Protection 
Broader  Coverage 


At 

LESS  COST 
Through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 
CHICAGO  ILLINOIS 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


A  N  old  subscriber  writes  in  part : 

/  \  “It  has  always  seemed  to  me  a  fellow  might  be  able 

•  *  to  afford  the  promotion  of  some  inexpensive  plan  for 

building  sales  and  still  not  engage  in  newspaper  advertising, 
or  many  of  the  better  known  channels  of  sales  building. 
Haven’t  you  any  suggestion  that  might  be  helpful.” 

Certainly  one  does  not  need  to  publish  advertise¬ 
ments  in  the  daily  paper  or  have  handbills  printed  in 
order  to  classify  as  an  advertiser.  Today  a  retired 
cigar  manufacturer  told  me  of  how  he  started,  several 
years  ago,  to  build  a  business  on  a  stogie.  He  spent 
months  in  securing  just  the  blend  he  preferred  in  leaf 
tobaccos  and  then  contracted  with  a  cigar  manufac¬ 
turer  to  make  the  stogies  for  him.  His  first  order  w^s 
for  100,000,  and  his  brother  in  business  with  him  felt 
he  had  lost  his  senses,  or  at  least  all  sense  of  good 
judgment,  when  he  would  buy  as  many  stogies  as  that 
before  he  knew  whether  or  not  they  would  sell.  A  few 
years  afterwards  he  sold  his  business  at  a  time  when 
he  was  profitably  marketing  seven  million  stogies  a 
year. 

From  the  start  he  put  out  a  quality  product  and 
that  action  in  itself  is  good  advertising.  The  first 
week  his  men  took  samples  of  the  new  smoke  on  the 
road  they  took  with  them  store  cards  carrying  a  mes¬ 
sage  about  the  high  class  tobacco  leaf  used  in  the 
stogie,  and  their  future  visits  while  selling  the  line 
were  never  made  without  some  cards  of  the  same  gen¬ 
eral  style  and  carrying  the  message  referred  to.  The 
color  of  the  typed  message  on  them  might  be  changed 
from  time  to  time,  but  the  general  style  of  the  card 
remained  the  same. 

The  new  owner  of  the  business  stopped  all  advertis¬ 
ing  and  afterwards  found  a  factory  where  he  could  get 
his  output  made  at  a  dollar  less  per  thousand.  Then 
he  closed  up  shop. 

Countless  instances  like  this  might  be  retold.  It 
does  not  matter  so  much  just  what  type  of  advertising 
you  do  as  long  as  you  believe  in  it  and  follow  it  up 
with  more  advertising,  even  of  the  same  sort. 

During  the  past  few  weeks  I  may  have  mentioned 
that  contests  of  all  sorts  should  be  on  their  way  out. 
I  say  should  be,  and  I  hope  this  will  prove  to  be  the 
case.  Retail  distributors  of  foods  are  tired  of  contests 
and  it  must  be  consumers,  too,  would  like  to  have  a  rest 
from  them.  Whatever  you  plan  on  doing  to  promote 
the  sale  of  your  line,  do  not  consider  sponsoring  a 
contest. 


Lately  manufacturers  are  taking  up  combination 
sales  ideas  again  and  are  helping  build  business  by  so 
doing.  In  this  instance  when  I  write  of  combination 
sales  I  am  thinking  of  the  type  where  a  consumer  buys 
so  many  cans  or  boxes  of  the  product,  produces  evi¬ 
dence  she  has  made  such  purchases,  and  then  is  allowed 
to  buy  a  premium  in  which  she  may  be  interested  for 
a  few  cents  or  a  dollar  at  the  most  for  the  article  she 
wants.  Such  sales  are  entirely  within  the  codes  as 
far  as  I  know,  and  help  create  consumer  interest  in 
your  product. 

This  afternoon  I  noted  with  interest  an  offer  of 
several  hundreds  of  pounds  of  flour  by  a  large  miller 
to  the  one  who  guessed  with  the  greater  degree  of 
success  the  pounds  of  flour  in  a  large  sack  prominently 
displayed  in  a  store  where  hundreds  of  housewives 
passed  daily.  The  name  of  the  mill  making  this  offer 
is  known  to  all  of  you,  the  plan  is  entirely  honest  and 
a  good  business  builder. 

Last  week  I  was  approached  by  the  representative 
of  a  large,  well  rated  pottery  who  offered  to  supply  as 
many  retail  distributors  as  an  organization  wished, 
with  a  thirteen-piece  dinner  set  to  be  given  away  to 
any  customer  buying  a  few  dollars’  worth  of  food  sup¬ 
plies.  The  samples  shown  me  were  very  good  look¬ 
ing  and  the  gold  bands  on  them  shone  with  the  least 
reflection  of  the  sun’s  rays.  A  canner  packing  a 
product  of  merit  might  well  afford  to  start  building 
business  by  such  methods. 

The  principal  object  in  advertising  as  I  see  it  is  to 
get  more  families  to  try  your  product  and  to  hold 
some  of  these  new  customers  if  possible. 

The  packer  and  blender  of  an  excellent  pancake  flour 
manages  each  year  to  interest  many  church  organiza¬ 
tions  in  serving  his  product  at  church  suppers.  In 
territories  where  this  is  done  his  brand  is  the  leading 
seller.  In  the  city  where  I  make  my  home  at  present 
the  retail  bread  business  is  pretty  well  controlled  by 
two  bakers.  They  are  large  interstate  operators  and 
employees  at  the  head  of  each  are  hired  employees,  no 
more,  no  less.  Each  head  is  active  in  the  retail  gro¬ 
cers’  association  and  is  always  ready  to  support  with 
money  and  time  anything  for  the  benefit  of  his  retail 
customers.  Other  bakers,  by  not  being  active  in  affairs 
of  the  association  give  the  impression  they  are  a  little 
high-hat,  as  it  were,  and  the  boys  first  mentioned  ben¬ 
efit  thereby. 

You  need  not  have  an  unlimited  amount  of  money 
at  your  command  and  still  get  a  lot  of  business  which 
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BOOST 

QUALITY! 


AVOID 

WASTE 


LEWIS  QUALITY  GRADER 

Separates  tender  peas  from  others 
with  hair-line  accuracy,  enabling  the 
canner  to  pack  the  finest  of  fancy 
peas — and  to  get  the  highest  possible 
percentage  of  them!  Peas  graded 
with  the  Lewis  find  a  quick  market 
and  they  command  a  premium! 


NON-CORROSIVE  SYRUP 
AND  BRINE  SYSTEM 

Employs  all  the  latest  and  moat 
improved  methodsofeyrup  manu¬ 
facture.  All  foreign  aubatance  ia 
collected  in  baaketa  leaving  prod¬ 
uct  perfectly  clean. 


TWIN  REEL  CLOVERLEAF  PEA  GRADER 

Gloverleaf  principle  positively  prevents  whipping  or  snaking.  Peas 
are  handled  far  more  gently,  are  separated  with  utmost  accuracy  and 
the  saving  of  peas  formerly  mis-graded  is  amazing. 


Modern  Canning  Equipment  for  ALL  Food  Products 

SPRAGUE-SELLS  CORPORATION 

Division  of  Food  Machinery  Corporation 

_  HOOPESTON,  ILLINOIS 


OTHER  MACHINES  IN 
OUR  PEA  AND  BEAN 
LINE 

Gooaeneck  Conveyors 
Elevators  and  Boots 
Large  Rotary  Graders 
Picking  Tables 
Rotary  Washers 
Storage  Hoppers 
Pea  and  Bean  Fillers 
Bean  Cleaners 
Bean  Baking  Ovens 
Cook  Room 
Equipment 
Aphis  Control 
Equipment 
Eta.,  etc. 


SPRAGUE-SELLS  CORP. 
Division  of  Food  Machinery  Corp. 
HOOPESTON,  ILLINOIS 
Please  send  me  without  obligation 
your  new  General  Catalog  No.  200. 


SEND 
FOR  I 
THIX  I 
BOOKi 


Name 


SHAKER  WASHER 

Indispennable  in  the  cannery.  Thoroughly  re¬ 
moves  splits,  skins,  dirt,  etc.  from  peas,  as  well  as 
many  other  products.  Furnished  with  conven¬ 
tional  slotted  screens  or  with  new  grille-type 
screens  at  buyer’s  option. 


Address 
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might  otherwise  pass  to  competitors.  First  of  all, 
know  your  trade,  be  friends  with  them.  Then  decide 
you  are  going  to  do  something  this  winter  toward  cre¬ 
ating  the  interest  of  housewives  in  your  pack.  Then 
do  it  and  keep  on  doing  it  until  you  are  positive  you 
are  no  longer  increasing  your  sales.  This  time  is  apt 
to  be  much  slower  in  arriving  than  you  imagine  now. 

The  basis  of  all  your  endeavors  must  be  quality — 
first,  last,  and  all  the  time.  Less  than  two  hours  ago 
I  talked  to  a  grocer  who  said  that  he  had  never  sold 
over  two  cases  of  canned  grapefruit  until  last  winter. 
Two  cases  of  any  product  and  fifty-two  weeks  in  the 
year  in  which  to  sell  them  are  too  small  a  number  to 
talk  about,  you  will  agree.  I  did  not  inquire  as  to 
the  brand  enjoying  (?)  this  limited  sales  volume  each 
year  in  his  store,  but  I  have  no  doubt  it  was  one  of  the 
better  known  brands.  Last  winter  a  quality  packer 
started  packing  grapefruit  for  the  first  time.  From 
a  young  man  until  the  present  time  this  packer  has 
always  been  a  stickler  for  high  quality  in  any  canned 
foods  to  be  marketed  from  his  factory.  He  packed 
grapefruit  under  the  most  approved  methods,  in  a 
sanitary  factory,  as  neat  and  clean  as  any  in  opera¬ 
tion,  anywhere. 

My  friend  the  retail  grocer  bought  some  of  the  new 
pack  of  grapefruit  in  February  last  spring  and  so  far 
has  sold  thirty-seven  cases.  He’s  not  through  selling 
it  this  fall  either.  And  he  attributes  all  his  success  in 
the  matter  to  the  unusually  high  quality  of  the  product 
he  is  pushing. 

I  repeat,  quality,  demonstratably  outstanding,  will 
build  business. 

Having  this  first  and  necessary  attribute  for  build¬ 
ing  sales,  select  next  the  avenue  of  sales  promotion 
along  which  you  wish  to  travel.  If  you  do  nothing 
more  than  mail  a  blotter  to  each  of  your  customers 
each  month,  keep  it  up.  No  matter  if  the  crop  you 
pack  was  much  shorter  this  fall  than  usual,  keep  on 
mailing  your  blotters.  If  you  started  the  fall  season 
for  selling  by  packing  a  recipe  leaflet  in  each  case, 
keep  it  up.  If  you  have  been  supplying  a  window  trim 
in  each  case  you  ship,  be  certain  not  a  case  goes  out 
of  your  factory  without  having  a  set  of  window  trims 
in  it. 

If  the  promotion  of  sales  by  means  of  advertising 
is  new  to  you,  try  offering  a  premium  to  your  cus¬ 
tomers  ;  they  in  turn  to  offer  it  to  their  trade  in  return 
for  a  stated  amount  of  business  and  a  sum  of  money. 
Usually  you  should  plan  on  getting  about  as  much  in 
cash  as  the  premium  costs  you.  For  instance,  if  you 
can  buy  a  good  valve  bladder  football  at  a  dollar  and 
a  quarter  wholesale,  you  ought  to  get  a  dollar  at  least 
for  it,  and  the  evidence  that  so  many  cans  or  boxes 
of  your  product  have  been  sold  while  the  offer  of 
yours  is  current. 

Do  not  hesitate  because  you  And  it  hard  to  secure 
any  premium  directly  connected  with  your  product. 
If  a  manufacturer  of  ready  to  use  pie  crust  offers  a 
premium  it  need  not  be  a  pie  plate.  If  the  product  you 
introduce  to  your  trade  as  a  business  builder  appeals 
to  the  housewives  of  your  market  as  a  whole,  it  will 
help  you  get  more  business. 


If  anything  in  this  article  starts  you  thinking  you 
may  do  something  as  suggested,  and  if  you  conclude 
you  might  use  a  little  more  definite  information  con¬ 
cerning  any  of  the  plans  I  have  suggested,  write  me, 
care  of  this  department,  and  I  will  write  you  promptly 
and  without  obligation  on  your  part.  This  is  your 
column,  use  it! 

PICKLE  PACKING  CODE  APPROVED 

Code  No.  534 

HE  National  Industrial  Recovery  Board,  October 
5th,  announced  its  approval  of  a  code  of  fair 
competition  for  the  pickle  packing  industry,  the 
code  to  become  effective  on  Monday,  October  15th. 
The  industry  employs  about  7,500  workers. 

The  order  approving  the  code  carried  with  it  the 
stipulation  that  within  ninety  days  after  the  effective 
date  the  industry  must  report  on  the  operation  of  the 
provisions  of  Article  III  and  IV,  which  contain  the 
somewhat  complicated  maximum  hour  and  minimum 
wage  provisions,  with  a  view  to  improving  them.  The 
industry  contended  they  are  necessary  because  of  the 
perishable  nature  of  their  raw  product. 

The  code  provides  a  basic  maximum  40-hour  work 
week,  and  a  maximum  9-hour  day.  Certain  super¬ 
visory  employees  are  exempted  from  the  hours  pro¬ 
visions.  Route  delivery  salesmen  employed  on  a  com¬ 
mission  basis  are  exempted,  provided  they  regularly 
receive  at  least  $25  a  week  average  over  a  4-week 
period.  Employers  are  required  to  lay  out  routes  so 
that  under  normal  conditions  salesmen  can  cover 
routes  in  not  over  nine  hours,  with  an  hour  out  for 
lunch. 

A  60-hour  week  is  allowed  for  eight  weeks  a  year 
provided  additional  workers  are  not  available  and  the 
work  is  required  to  prevent  loss  or  deterioration  of 
raw  commodities  caused  by  circumstances  beyond 
control  of  the  employer. 

Minimum  wages  for  office  workers  range  from  $14 
to  $16  a  week,  depending  on  population.  Other  em¬ 
ployees  will  receive  at  least  32i4c  an  hour  for  men 
and  271/^c  an  hour  for  women  in  the  north,  with  a 
71/^c  southern  differential  at  salting  stations  during 
the  season.  Nonseasonal  minimum  hourly  rates  are 
221/2C  for  women  and  27i/4c  for  men  in  the  south, 
40c  for  men  and  32i/4c  for  women  in  northern  metro¬ 
politan  areas  over  100,000  population,  and  35  for 
men  and  30c  for  women  elsewhere  in  the  north. 

The  code  authority  will  consist  of  six  representa¬ 
tives  of  the  National  Pickle  Packers  Association, 
which  sponsored  the  code,  and  three  representatives 
of  firms  who  are  not  members  of  that  association. 
A  committee  must  be  appointed  within  ninety  days  to 
study  standardization  and  quality  grading  in  the  in¬ 
dustry,  and  the  committee  is  to  submit  its  report 
within  six  months. 

An  open  price  association  is  established. 

Growers  must  be  paid  for  raw  materials  within  two 
weeks,  unless  a  written  contract  with  different  terms 
is  filed  with  the  Code  Authority. 
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FOOD  FOR  GOURMETS 

By  the  American  Housewife’s  Bureau 

WHEN  we  talk  or  read  about  gourmets,  or  ex¬ 
perience  vicarious  contacts  with  voluptuous 
sounding  foods,  we  immediately  begin  to 
think  we  know  nothing  about  eating. 

There  was  a  story  some  years  ago  about  the  dinner 
offered  its  members  by  the  Societe  Nationale  d’Accli- 
mation  of  Paris.  It  consisted  of  Chinese  Egg  Soup, 
which  contained  among  other  things  Chinese  vermi¬ 
celli  from  Mungo  Beans,  and  the  rare  Shi-take  mush¬ 
rooms  which  originate  in  Japan. 

The  entrees  were  meat  of  an  Algerian  porcupine, 
and  a  stew  made  of  the  Euromastix,  a  large  saurian, 
Sahara  lizard.  This  lizard  eats  only  vegetables,  and 
its  flesh  is  considered  a  rare  delicacy. 

There  were  two  roasts,  one  of  which  was  “inter- 
sauced”  chicken  developed  by  Dr.  Gauducheau  of  the 
Pasteur  Institute.  “Its  novelty,”  says  the  New  York 
Times  of  1927,  “consisted  in  the  fact  that  the  sauces, 
always  served  with  the  chicken  in  France,  were  in¬ 
jected  into  the  veins  of  the  chicken  after  the  blood 
had  been  removed.”  This,  as  you  can  imagine,  would 
add  much  further  to  the  flavor ! 

The  desserts  consisted  of  pineapple  ice,  a  dessert 
even  we  poor  ungourmetlike  citizens  can  have  with 
the  help  of  canned  pineapple,  and  a  jelly  made  of 
papaye. 

Certainly  a  rather  remarkable  sounding  meal,  if 
one  analyzes  the  rareness  of  the  viands,  but  not  an 
especially  seductive  one  to  think  of.  We  can  sound 
much  more  gourmetlike  with  the  list  of  far  away 
and  well  prepared  viands,  which  through  the  great 
preserving  industry  we  can  put  on  our  tables  at  a 
moment’s  notice!  Listen: 

Golden  salmon  from  Alaska,  canned  so  that  the 
valuable  fish  oil  is  retained,  which  not  only  makes  it 
more  healthful,  but  infinitely  more  delicious  to  eat. 

Luscious  pineapple  from  the  Hawaiian  Islands,  in 
rich  syrup,  packed  at  the  exact  moment  of  prime 
ripeness. 

California  peaches,  pears,  plums,  apricots,  canned 
in  luscious  syrup  so  they  can  be  eaten  in  New  York 
as  well  as  San  Francisco. 

Whole  milk  fed  chicken  canned,  ready  to  eat,  buried 
in  delicious  chicken  jelly. 

Ready  to  serve  dishes  such  as  chicken  a  la  King, 
chicken  fricasse,  lobster  Newburg,  Hungarian  Gou¬ 
lash,  chipped  beef  in  cream,  cream  soups,  especially 
cream  of  mushroom,  an  onion  soup  with  a  Parisian 
tang,  plum  and  fig  puddings,  deep  sea  lobster,  all 
ready  in  tins  to  be  selected  and  eaten.  And  they’re 
all  good! 

Who  began  this  talk  about  gourmets  anyway? 

STRANGE  INSCRIPTION 

A  tourist  was  prowling  around  an  old  Scottish 
churchyard.  His  eye  caught  the  epitaph,  “Lord,  She 
Was  Thin.” 

“I  say,  Sexton,  what  a  strange  inscription?” 
“That’s  right.  Sir,  he  didn’t  have  room  for  the  let¬ 
ter  ‘E.’  ” 


CONTINUOUS 

COOKERS 

For 

Tomatoes, 
Cherries, 

I  Apples, 

*  Kraut, 

_  _  J  Etc. 

For  any  size  can,  any  capacity  up  to  1 80 
cans  per  minute.  Write  for  quotation. 

BEWlINriWIIAN 

canning\#  machinery 

J!  Single  Unit  or  J!  Complete  Canning  Plant 
BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


Herman  Eamse , 

E. Lombard  St. 


BALTIMORE.MD. 
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With  Canned  Foods  Distributors 


BROKERAGE  BATTLE  RACES 

INTERPRETATION  of  the  Administration’s  stand 
on  the  brokerage  question  in  the  grocery  industry, 
as  illustrated  by  the  conflicting  provisions  of  a 
number  of  N.  R.  A.  codes  of  fair  competition  and  the 
rather  ambiguous  Administration  Order  of  October 
12  with  reference  to  “legitimate  cooperatives,”  con¬ 
tinues  the  most  popular  form  of  indoor  sport  for  the 
industry. 

The  brokers’  association  leaders  are  standing  pat 
on  their  previous  “declarations  of  principle”  and  ap¬ 
parently  are  convinced  that  the  Administration  will 
soon  make  clear  that  its  order  permitting  the  collec¬ 
tion  of  brokerage  applies  only  to  farm  co-operatives. 

Many  wholesale  grocers  and  chain  stores,  appar¬ 
ently,  feel  that  the  reverse  is  true,  and  that  the  latest 
Administrative  Order  places  the  Administration’s 
“0.  K.”  on  pool  buying  and  brokerage  subsidiaries. 

J.  H.  McLaurin,  president  of  U.  S.  W.  G.  A.,  how¬ 
ever,  places  the  reverse  interpretation  on  the  ruling. 
In  a  letter  to  National  Industrial  Recovery  Board  he 
says : 

“If  this  Administrative  order  by  the  National  In¬ 
dustrial  Recovery  Board  is  to  be  understood  and  ac¬ 
cepted  as  exempting  cooperatives  from  code  brokerage 
regulations  while  keeping  other  competitive  forms  of 
organizations  under  such  regulations,  then  it  appears 
that  the  Government  consents  to  place  its  stamp  of 
approval,  indeed  its  encouragement  upon  concessions, 
subsidies  and  rebates  and  invites  the  wholesale  grocer 
of  the  United  States  to  enter  into  a  free-for-all 
scramble  in  order  that  he  may  ‘get  his.’  We  repeat, 
however,  that  we  believe  that  this  Executive  Order 
is  worded  ambiguously  and  we  await  a  further  an¬ 
nouncement  on  this  subject.” 

MANUFACTURERS  TO  MEET 

HE  26th  annual  convention  of  the  Associated  Gro¬ 
cery  Manufacturers  of  America  will  be  held  at  the 
Hotel  Waldorf-Astoria,  New  York  City,  Novem¬ 
ber  20,  21,  and  22,  it  was  announced  this  week. 

Scheduling  of  the  meeting  in  New  York  is  unusual 
in  the  annals  of  the  organization,  but  it  is  believed 
that  the  meeting  will  be  held  in  the  metropolis  this 
year  to  permit  of  capacity  attendance. 

Many  pressing  code  matters  are  confronting  the 
food  and  grocery  manufacturers  of  the  country  at 
this  time,  and  it  is  expected  that  a  number  of  official 
spokesmen  for  leading  government  bureaus  will  be 
on  the  program  of  A.  G.  M.  A.’s  convention  this  year. 

Paul  Willis,  president  of  the  association,  is  expected 
to  announce  details  of  the  convention  program  in  the 
near  future. 


PRICE  INDEX  RISES 

TEADILY  rising  wholesale  grocery  prices  are 
indicated  by  the  index  compiled  by  Dr.  Lewis  H. 
Haney  for  the  National- American  Wholesale 
Grocers’  Association.  The  index  rose  in  September 
for  the  fourth  consecutive  month,  showing  a  gain  of 
1.7  per  cent  over  August,  although  there  is  normally 
a  decline  of  1.0  in  September.  A  typical  bill  of  whole¬ 
sale  groceries  gives  an  index  of  87.7  in  September,  as 
compared  with  86.2  in  July.  (The  average  for  1921 
is  taken  as  100.)  The  September  index  stood  at  10.4 
over  that  for  September  a  year  ago,  and  was  the  high¬ 
est  average  since  November  of  1930.  Items  which 
averaged  higher  last  month  were  corn  syrup,  maca¬ 
roni,  cottonseed  oil,  dried  beans,  raisins,  peas,  corn, 
tomatoes,  peaches,  salmon,  flour,  lard,  oats,  and  corn- 
meal.  Declines  were  shown  in  coffee,  cheese,  prunes, 
and  tea.  The  September  averages  for  the  past  ten 
years  are  as  follows: 

1934_  87.7  1928—108.0 

1933_  79.4  1927—106.6 

1932—  70.0  1926—111.9 

1931—  75.3  1925—118.4 

1930—  89.0  1924—122.4 

1929—111.1 

*  *  * 

National-American  announced  this  week  that  its 
annual  convention  will  be  held  at  the  Hotel  Congress, 
Chicago,  on  January  14-15,  in  conjunction  with  the 
annual  gathering  of  the  canning,  brokerage,  and  affil¬ 
iated  industries. 

SELFISHNESS  ALWAYS  ON  TAP 

“IT  is  not  news  to  wholesale  grocers,”  writes  J.  H. 

I  McLaurin,  president  of  the  U.  S.  Wholesale  Gro- 
I  cers’  Association,  “to  be  told  that  the  drug  int- 
ests  of  this  country  are  determined,  if  possible 
to  accomplish  such  state  and  national  legislation  as 
will  eliminate  from  the  hands  of  the  wholesale  and 
retail  grocers  all  package  drugs  or  household  reme¬ 
dies,  No  more  vicious  legislation  than  this  can  be 
imagined.  In  some  instances  the  drug  interests  have, 
in  attempting  such  legislation,  compromised  by  pro¬ 
posing  that  where  such  simple  remedies  were  carried, 
a  licensed  pharmacist  should  be  employed.  Most  of 
the  population  of  the  United  States  is  located  in  rural 
districts  and  are  served  by  a  small  grocery  or  gen¬ 
eral  store — frequently  with  no  drug  store  in  easy 
reach. 

“The  National  Association  of  Retail  Druggists  will 
introduce  a  bill  in  the  next  session  of  Congress  pro¬ 
hibiting  household  remedies  being  distributed  through 
other  channels  than  themselves. 

(Continued  on  Page  22) 
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"GRAMS  of  INTEREST 

THE  CALIFORNIA  PACKING  CORPORATION 
has  launched  a  new  advertising  campaign  on  its  Del 
Monte  foods,  with  copy  scheduled  to  appear  in  news¬ 
papers  in  about  one  hundred  United  States  cities. 
The  new  campaign  is  largely  educational  in  character 
and  is  intended  to  persuade  housewives  to  “find  out” 
for  themselves  more  about  Del  Monte  products. 

♦  *  * 

THE  WEBSTER  PACKING  AND  BROKERAGE 
COMPANY,  Secretary,  Maryland,  has  been  incorpo¬ 
rated  with  a  capital  stock  of  $50,000,  to  pack  fruits 
and  vegetables.  The  incorporators  are  Noah  Webster, 
Cambridge,  Maryland;  R.  B.  Bradshaw  and  H.  T. 
Harne,  Secretary,  Maryland. 

4c  * 

THE  PACIFIC  CAN  COMPANY,  Stockton,  Cali¬ 
fornia,  will  build  a  can  manufacturing  plant  and  two 
large  fruit  and  vegetable  canneries  at  Stockton.  The 
two  canning  plants  will  have  a  total  output  of  about 
1,000,000  cases  annually  and  are  to  be  operated  by 
independent  canners. 

*  ♦  ♦ 

A.  W.  EAMES,  Vice-President  of  the  California 
Packing  Corporation,  San  Francisco,  sailed  for  Hono¬ 
lulu,  T.  H.,  October  19th,  accompanied  by  Mrs.  Eames. 

*  *  * 

SUPERIOR  FOODS,  INC.,  has  been  formed  at 
Sherman,  Texas,  by  E.  E.  Bishop,  R.  H.  Faulke  and 

B.  K.  Isaacs,  with  $25,000  capital. 

♦  4c  ♦ 

THE  SUNSHINE  PACKING  CORPORATION  will 
build  a  cannery  at  Pahokee,  Florida. 

4c  4c  4c 

BIEHL  &  COMPANY,  food  brokers,  whose  lines  in¬ 
clude  Dial  and  Evenel  tamales  and  Stephens  orange 
juice  in  cans,  have  opened  sales  offices  at  200  Davis 
Street,  San  Francisco,  Calif. 

4c  4c  4c 

AT  THE  ANNUAL  MEETING  of  the  Florida 
Grapefruit  Canners  Association  at  Tampa  last  week, 

C.  E.  Street  of  Bradentown  was  re-elected  President. 
Paul  Stanton,  Frostproof,  Vice-President;  H.  W.  Nel¬ 
son,  Tampa,  Treasurer;  and  C.  C.  Rathbun,  Tampa, 
Secretary. 

4c  4c  4c 

THE  OAKLAND  PACKING  CORPORATION  has 
been  formed  to  can  fruit  and  vegetables.  Offices  are 
established  at  260  California  Street,  San  Francisco, 
California. 

4c  4c  4c 

LIMA  &  MANNINO,  of  Oakland,  California,  have 
succeeded  to  the  business  of  the  Palermo  Olive  Oil 
Company,  Palermo,  California,  formerly  conducted  by 
S.  DiSelvo  and  Joe  Vilardi. 

4c  4c  4c 

THE  NEUSE  PACKING  CORPORATION  has  been 
established  by  H.  W.  Tawes  at  New  Bern,  North  Caro¬ 
lina,  to  can  food  products. 


A  RELIEF  BEEF  CANNERY  has  been  opened  at 
Nashville,  Tennessee,  in  the  building  formerly  occu¬ 
pied  by  Continental  Can  Company. 

4c  4c  4c 

REAR  ADMIRAL  JEFFERSON  FRANKLIN 
MOSER,  U.  S.  N.,  retired,  who  created  the  famous 
“Star”  fleet  of  sailing  vessels  for  the  Alaska  Packers 
Association,  San  Francisco,  passed  away  at  Alameda, 
California,  a  short  time  ago,  at  the  age  of  86  years, 
death  resulting  from  the  effects  of  a  fall  and  a  heart 
attack.  For  years  he  was  Vice-President  and  General 
Superintendent  of  the  Alaska  Packers  Association. 

4c  4c  4c 

THE  STOCKTON  PACKING  COMPANY,  Stock- 
ton,  California,  has  taken  over  the  plant  of  the  Delta 
Canneries  at  Stockton,  to  be  used  for  extensive  fruit 
and  vegetable  canning  operations. 

4c  4c  4c 

THE  F.  E.  R.  A.  CANNERY  at  Greenville,  South 
Carolina,  will  begin  packing  meat  about  November  1st. 
The  Haywood  County  Cannery,  Hazelwood,  North 
Carolina,  will  erect  new  buildings  for  slaughtering  and 
packing  cattle  from  drought  areas.  An  appropriation 
of  $35,000  was  made  by  the  Government  for  this  latter 
plant.  The  meat  cannery  at  Columbus,  Georgia,  is  now 
operating.  A  number  of  plants  at  Sioux  City,  Iowa, 
began  operations  this  past  week,  packing  meat  for  re¬ 
lief  purposes. 

4c  4c  4c 

PLANS  ARE  BEING  CONSIDERED  for  the  reor¬ 
ganization  of  the  California  Canneries  Company,  San 
Francisco,  California,  under  the  provisions  of  the  new 
Federal  Law  regulating  the  reorganization  of  concerns 
in  financial  difficulties.  Creditors  have  been  advised 
to  file  statement  of  claims  with  the  Federal  Court  be¬ 
fore  November  1st. 

4c  4c  4c 

R.  A.  HOLCOMBE  has  retired  from  the  food  brok¬ 
erage  business  at  San  Francisco,  and  has  engaged  in 
the  insurance  business. 

jft  * 

METAL  PACKAGE  TAKES  IN  NATIONAL  CAN 

ROM  Metal  Package  Corporation,  with  executive 
offices  in  New  York  City,  comes  announcement  of 
a  consolidation  of  interests  with  those  of  the 
National  Can  Company,  of  Boston,  Mass. 

The  National  Can  Company  was  established  in  1901 
with  factories  at  Boston,  and  it  has,  over  a  period  of 
thirty-four  years,  engaged  in  the  manufacture  of  a 
general  line  of  tin  cans  for  commercial  purposes. 

It  is  stated  that  there  will  be  no  change  of  manage¬ 
ment  or  personnel,  and  the  Boston  interests  will  here¬ 
after  be  conducted  as  a  division  of  the  Metal  Package 
Corporation,  which  now  operates  plants  at  Baltimore, 
Brooklyn,  New  York  City,  Chicago,  and  Hamilton, 
Ohio.  _ 
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STORING  KIEFFER  PEARS  MAKES  ’EM  BETTER 

From  U.  S.  D.  A.  Press  Service 

Housewives  can  make  preserves  from  Kieffer 
pears  which  compare  favorably  with  preserves 
from  Bartlett  pears,  which  have  always  been 
regarded  as  far  superior  in  quality.  The  trick  lies  in 
not  trying  to  put  up  the  product  as  soon  as  the  pears 
are  gathered.  To  improve  their  quality  it  is  only 
necessary  to  store  Kieffer  pears  for  approximately  two 
weeks  after  harvest  in  a  temperature  of  60  to  65  de¬ 
grees.  Merely  storing  them  for  two  weeks  is  not 
enough.  The  temperature  must  be  just  about  right 
and  must  be  kept  within  a  narrow  range. 

The  desirable  temperature,  however,  is  not  particu¬ 
larly  difficult  to  maintain.  In  any  community  there 
are  likely  to  be  several  cellars  and  storerooms  in  which 
the  temperature  range  at  this  season  is  nearly  right 
for  pear  storage,  and  storage  specialists  of  the  U.  S. 
Department  of  Agriculture  point  out  that  it  is  easy  to 
modify  temperatures  by  a  few  degrees  just  by  de¬ 
voting  a  little  attention  to  ventilation  or  by  providing 
a  little  heat — either  by  burning  a  lamp  or  lantern  for  a 
few  hours  in  the  storage  room  or  by  pouring  hot  water 
into  a  tub.  Neighbors,  they  suggest,  may  cooperate 
in  storing  the  pear  crop  in  the  best  storage  space 
avaliable. 

The  best  preserves  from  Kieffer  pears  made  by 
fruit  utilization  specialists  of  the  Bureau  of  Plant  In¬ 
dustry  were  the  result  of  the  following  procedure. 
The  pears  were  picked  when  well  matured,  and  were 
stored  for  16  days  at  a  temperature  of  60  to  65  degrees. 
This  resulted  in  a  softening  of  the  fruit  and  a  marked 
improvement  in  flavor.  In  making  the  preserves,  ap¬ 
proximately  equal  weights  of  sugar  and  peeled  and 
cored  fruits  were  used,  but  the  best  mixture  was  11 
pounds  of  peeled  and  cored  fruit  to  9  pounds  of  sugar. 
Only  sufficient  water  added  to  start  the  sugar  to  dis¬ 
solving.  Gentle  heat  completed  the  change  of  the 
sugar  to  syrup.  Then  the  mixture  was  boiled  until 
the  syrup  thickens  to  the  point  where  it  will  boil  at 
108  degrees  Centigrade  or  226  degrees  Fahrenheit. 
This  is  likely  to  take  from  35  to  55  minutes.  The 
preserve  mixture  is  then  canned  and  sealed  while  hot. 
This  method  was  one  of  many  which  the  investigators, 
H.  H.  Moon  and  C.  W.  Culpepper,  tested,  and  it  pro¬ 
duced  the  best  quality  preserves  judged  by  consistency, 
flavor,  color,  and  general  quality. 

This  investigation  is  a  continuation  of  the  study  of 
Kieffer  pear  storage.  The  Department  last  year  an¬ 
nounced  the  great  improvement  in  the  quality  of  Kief¬ 
fer  pears  results  from  storage  at  60  to  65  degrees  as 
a  preliminary  to  canning  the  pears  or  eating  them  as 
a  fresh  dessert  fruit.  The  effect  of  storage  is  equally 
desirable  in  pears  to  be  used  in  preserves. 

Continuation  of  the  storage  tests  has  revealed  an¬ 
other  possibility  of  value  to  commercial  canners  and 
preserve  makers.  Kieffer  pears  can  be  gathered  when 
mature  and  kept  in  cold  storage  at  32  degrees  Fahren¬ 
heit  for  as  long  as  two  months.  After  cold  storage  it 
takes  about  16  days  for  them  to  ripen  at  from  60  to  65 


degrees  after  which  they  are  in  excellent  condition  for 
canning  or  preserving,  thus  making  it  possible  to  pro¬ 
cess  Kieffer  pears  after  the  rush  season  for  other  fruits 
has  passed. 

The  Kieffer  pear  is  widely  grown  in  the  East  and  I 

South  because  it  is  satisfactorily  resistant  to  the  pear  j 

blight  which  makes  it  impractical  to  grow  most  other 
varieties  of  pears  in  this  area.  The  fruit  of  the  Kief¬ 
fer  pear  has  never  been  regarded  as  of  anywhere  near  I 

as  fine  quality  as  the  Bartlett  which  is  the  standard  for  i 

quality  in  areas  where  it  can  be  grown.  Practical  ' 

tests  by  the  fruit  specialists  of  the  Bureau  of  Plant  ' 

Industry  discovered  the  method  of  improving  the  qual¬ 
ity  of  Kieffer  pears  by  storage  at  60  to  65  degrees,  and 
the  investigators  are  confident  that  as  this  method  of 
storage  becomes  generally  known  the  Kieffer  pear  will 
come  to  be  more  highly  regarded  as  a  desirable  fruit, 
particularly  for  canning  and  preserving. 

WAGE  RESTITUTIONS  SINCE  JUNE  16  TOTAL 
$788,422 

FFORTS  of  N.  R.  A.  compliance  and  enforcement 
agencies  have  resulted  in  restitution  of  $788,422 
in  back  wages  to  workmen  between  June  16  and 
September  29,  1934,  according  to  a  survey  just  com¬ 
pleted  by  the  N.  R.  A.  Compliance  Division.  This 
brings  to  approximately  $2,000,000  the  amount  of 
back-wage  restitution  obtained  through  intervention 
of  Administration  agencies  since  the  Recovery  Act 
was  passed. 

This  sum  represents  the  amount  repaid  workers 
through  intervention  or  N.  R.  A.’s  own  agencies,  and 
does  not  include  the  wages  restored  through  efforts 
of  various  industries’  code  authorities.  It  is  the  dif¬ 
ference  between  the  amounts  actually  paid  workers 
as  wages  and  what  should  have  been  paid  them  under 
their  codes.  (These  run  up  to  many  more  millions, 
as  you  know. — Editor’s  note.) 

During  the  period  surveyed,  restitution  of  back 
wages  was  made  through  N.  R.  A.  intervention  in 
8,736  cases,  involving  35,148  employees.  The  total 
during  the  first  year  of  N.  R.  A.  has  been  estimated 
at  more  than  $1,000,000. 

The  Compliance  Division  pointed  out  that  its  figure 
for  restitution  of  back  wages  does  not  include  the 
amounts  of  wage  increases  brought  about  under  code 
clauses  providing  for  “equitable  adjustment  of  wages 
above  the  minimum.”  An  effort  is  being  made  to 
collect  this  information. 

Preliminary  statistics  from  a  survey  in  Indiana, 
covering  nine  firms  in  four  industries,  showed  wage 
increases  as  high  as  45  cents  an  hour  under  the 
“equitable  adjustment”  clauses.  These  increases 
affect  211  workers.  In  two  canning  plants,  154  em¬ 
ployees  received  a  wage  increase  of  71/4  cents  an  hour. 
Other  industries  represented  in  the  Indiana  statistics 
were  construction,  wholesaling  and  advertising  spe¬ 
cialty  manufacturing. 

j 
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Wanted  and  For  Sale 

This  is  a  page  that  must  he  read  each  week  to  be  appreciated.  ^  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 


FOR  SALE— 3  Knapp  Can  Labeling  Machines;  Ayars 
Fillers;  2  Ayars  Can  Conveyor  Coolers;  Standard 
Sealing  and  Compression  Unit;  Knapp  Boxer;  Alum¬ 
inum  Kettles;  U.  S.  Bottle  Rinser.  Priced  right  for 
quick  disposal. 

Address  Box  A-1988  care  of  The  Canning  Trade. 


FOR  SALE— Good  used  Steam  Jacketed  Kettles,  5  to 
500  gallon  capacity,  with  and  without  brass  agitators; 
rebuilt,  A-1  condition  throughout,  guaranteed  steam 
pressure.  Responsible  Coppersmiths  since  1871. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 


For  Sale  —  Factories 


POSITION  WANTED— Looking  for  employment  and  investment 
with  live  organization.  Have  had  twenty  years  of  success  as 
a  practical  canner,  broker  and  salesman.  References  as  to 
charater,  ability  and  financial  standing. 

Address  Box  B-1991  care  of  The  Canning  Trade. 


POSITION  WANTED— In  canning  or  preserving  plant.  College 
trained  with  8  years  experience  from  mechanic  to  manager 
packing  general  line  and  specialty  products,  as  preserves  (vac- 
pan),  fruit  and  vegetable  by-products,  spaghetti,  etc.  Can 
furnish  excellent  references. 

Address  Box  B-19&7  care  of  The  Canning  Trade. 


POSITION  WANTED — By  Salesman,  acquainted  with  jobbers, 
chain  stores,  and  brokers  in  Maryland,  New  York  City  and 
New  York  State.  Forty  years  old;  married;  twenty  years  sell¬ 
ing  experience.  Desires  to  connect  with  live  quality  manu¬ 
facturer. 

Address  Box  B-1990  care  of  The  Canning  Trade. 


FOR  SALE — 3  Corn  Canning  Factories  in  good  corn 
section. 

No.  1— New  Vienna,  Ohio.  Thoroughly  modern, 
60,000  can  per  day  capacity;  unfailing  water  supply; 
2  warehouses;  on  main  line  B.  &  0.  between  Cincin¬ 
nati  and  Chillicothe;  on  State  Route  28. 

No.  2— Centerville,  Ohio.  Thoroughly  modern,  60,000 
can  per  day  capacity;  electric  powered,  good  water; 
2  warehouses;  on  branch  of  Pennsylvania  R.  R.  ten 
miles  South  of  Dayton;  within  one  mile  of  State 
Route  48. 

No.  3— South  Lebanon,  Ohio.  Smaller  plant,  40,000 
can  per  day  capacity;  good  machinery  and  water 
supply;  one  warehouse;  within  20  miles  of  Cincinnati 
and  30  miles  of  Dayton ;  one  half  mile  from  main  line 
of  Pennsylvania  R.  R. 

For  further  information  address 

Maple  &  Maple,  Leban,  Ohio. 


FOR  SALE  or  EXCHANGE— On  account  of  age,  will 
sell  or  exchange  Florida  grapefruit  cannery  for  pro¬ 
perty  in  states  of  Maryland,  New  York,  New  Jersey, 
Pennsylvania  or  Ohio. 

J.  M.  Bradac,  Bfooksville,  Fla. 


Situations  Wanted 


POSITION  WANTED— In  Middlewest  by  packer  of  whole  tom¬ 
atoes,  tomato  catsup,  puree,  etc.  Have  had  14  years  of  practi¬ 
cal  experience.  Can  furnish  references. 

Address  Box  B-1984  care  of  The  Canning  Trade. 


POSITION  WANTED— As  Superintendent  of  a  canning  factory. 
Have  had  20  years  experience  canning  fruits  and  vegetables. 
Can  build  canning  plants  and  install  machinery.  Can  furnish 
good  references. 

Address  Box  B-1983  care  of  The  Canning  Trade. 


POSITION  WANTED — Chemist  and/or  Production  Manager. 

•  Experienced  in  jellies,  preserves  (vacuum -pan),  spaghetti,  soups, 
tomato  products  and  similar  {foods.  Eastern  urban  location 
desired. 

Address  Box  B-1992  care  of  The  Canning  Trade. 

WANTED — Meat  packing  Superintendent  with  successful  sales 
experience.  Capable  of  developing  meat  specialties  and  market¬ 
ing  same.  Central  West  location.  Give  full  particulars  and 
salary  expected. 

Address  Box  B-1993  care  of  The  Canning  Trade. 


The  Morral  Labeling  Machine 


Manufactured  by 

Mortal  Brothers 
Morral,  Oh  io 

Also  Manufaclurers  of 
THE  MORRAL  CORN 
HUSKER— Either  Single 
or  Double. 

THE  MORRAL CORN 
CUTTER— For  Cream 
Style  Corn. 

THE  MORRAL  COM- 
BINATION  CORN 
C  U  T  T  E  R — for  either 
Whole  Grain  or  Cream 
Style  Corn. 

Write  for  prices  and 
further  information. 
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QUALITY  SEED  PEAS 

Canners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
F>eas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 


HAMACHEK  VINER  POWER  UNITS 


This  power  is 
STEADY 

SPEED 

CONTROL 


DEPENDABLE 


LOW  COSTS 


you  CAN  SAVE  MONEY  BY  CONVENIENT  Requires  no  more  attention  than  an  auto- 

rvDI\/lkir'  \/lklCDC  \Y/ITLJ  mobile  engine.  Equipped  with magrieto 

LyKI  V  UNO  V  IINuK^  W  I  I  ri  with  impulse  coupling  for  easy  starting. 

TLIIC  LOW  COSTS  Will  drive  a  two  viner  station  with  a 

^  fuel  and  maintenance  cost  of  less  than 

forty  cents  per  hour.  Other  sizes  in 
Write  for  Full  Particulars  proportion. 

FRANK  HAMACHEK  MACHINE  COMPANY 


Units  are  equipped  with  fly-ball  type 
governors  and  speed  is  not  affected  by 
load  fluctuations. 

By  means  of  governor  accelerator,  per¬ 
mitting  fifteen  adjustments  while  engine 
is  running  to  meet  different  conditions 
of  the  crop. 

Equipped  with  Waukesha  Engines  that 
are  the  product  of  more  than  a  quarter 
century  of  heavy  duty  engine  building 
and  backed  by  a  three  million  dollar 
corporation. 

Requires  no  more  attention  than  an  auto¬ 
mobile  engine.  Equipped  with  magneto 
with  impulse  coupling  for  easy  starting. 

Will  drive  a  two  viner  station  with  a 
fuel  and  maintenance  cost  of  less  than 
forty  cents  per  hour.  Other  sizes  in 
proportion. 


KEWAUNEE 


SOLE  DISTRIBUTORS 


WAUKESHA  ■  ENGINED 


WISCONSI  N 


VINER  POWER  PLANTS 


THE  1934  DIRECTORY  OF  CANNERS 

A  list  of  canners  of  the  United  States,  compiled  by  the  National  Canners  Association,  from  Statistical 
Reports  and  such  other  reliable  data,  2Sth  Edition. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association^  1739  H.  St.,  N.  W.  Washinston,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 
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THE  MARKETS 

•  IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

The  Business  Outlook  Seems  Much  Brighter — Buying  Quiet 
but  Prices  Firm  and  Confidence  Well  Established — Condition 

of  Seasonable  Articles — Spinach  Situation  Interesting. 

RIGHTENING — Since  it  was  the  banking  situa¬ 
tion  which  brought  about  the  great  depression, 
and  has  ever  since  stood  stubbornly  in  the  way 
of  any  and  every  effort  at  recovery;  and,  moreover, 
because  the  vast  majority,  of  business  men  especially, 
seem  convinced  that  our  only  salvation  lies  in  return¬ 
ing  to  the  old  order  of  things,  actions  in  Washington 
this  week  between  the  American  Bankers  Association 
(there  in  Convention)  and  the  Government  should 
cheer  them  immensely  and  brighten  up  the  entire 
outlook  for  all  business.  Apparently  the  bankers 
have  ceased  their  hostility  and  are  determined  to 
help,  from  now  on,  in  every  way  needed.  Evidently 
the  advice  given  by  the  Hon.  Jesse  Jones,  Chairman 
of  the  Reconstruction  Finance  Corporation,  at  the 
same  bankers’  Convention  last  year,  “be  smart  for 
once  in  your  lives,”  bore  fruit  in  this  year’s  Conven¬ 
tion.  This  year  he  told  them  to  get  into  partnership 
with  the  Government  in  its  efforts  to  bring  back 
normal  conditions,  or  they  might  expect  further  and 
more  drastic  entry  of  the  Government  into  the  bank¬ 
ing  business.  He  pointed  out  that  R.  F.  C.  had  dis- 
pursed  loans  of  $3,757,000,000  of  which  $2,154,000,000 
has  been  returned  or  paid,  and  he  added:  “This  is 
indisputable  evidence  that  you  can  and  could  have 
made  loans  that  you  have  been  unwilling  to  make, 
and  upon  collateral  that  you  have  been  unwilling  to 
accept,  and  that  the  loans  will  be  repaid  without 
pressure,  for  the  R.  F.  C.  has  not  forced  a  single 
collection.”  As  interesting  and  important  as  this  is 
to  our  industry,  as  every  reader  will  recognize,  an 
even  more  important  move  on  the  part  of  that  Con¬ 
vention,  was  that  banker  action  should  be  based  upon 
the  country  banks  rather  than  upon  the  city  banks, 
since  the  country  banks  are  closer  to  the  people  and 
their  needs.  If  influence  comes  from  that  direction, 
to  guide  the  action  of  the  banks  in  the  future,  it  will 
mean  a  new ‘day  for  the  canning  industry  and  the 
outlook  will,  indeed,  be  much  brighter. 

Last  week  we  said  in  this  column  that  if  other 
lines  of  business  were  on  a  comparable  footing  with 
the  canned  foods  industry,  our  industry  would  be 
riding  high.  The  above  gives  reason  to  hope  for  that 
result. 

THE  MARKET — As  important  as  the  above  fun- 
dimental  considerations  are,  still  we  know  you  want 
some  direct  market  talk,  so  let’s  at  it. 


All  market  operators  agree  that  buying  has  slowed 
down:  the  buyers  have  bought  heavily  of  spots  and 
are  getting  in  futures.  Most  holders  of  surplus  spots 
of  any  kind  are  well  enough  fixed  to  stay  out  of  the 
market  and  wait  out  demand,  but  always  there  are 
some  one  or  two  weak-kneed  individuals  who  can  be 
scared  into  selling  just  a  few  at  a  shade  off  the  full 
price.  It  is  a  fact,  however,  that  there  were  never 
before  so  few  of  this  stripe  in  the  industry.  Prac¬ 
tically  every  canner  knows  the  value  of  his  holdings, 
and  he  knows,  too,  that  the  buyers  are  always  and 
invariably  trying  to  get  a  few  pennies  off  the  price. 
But  the  goods  are  worth  all  the  market  prices  now 
ask  for  them,  and  any  cuts  in  price  are  just  evidences 
of  weak-spined  individuals.  Later  on,  and  very 
shortly,  those  weak  individuals  will  be  on  the 
mourner’s  bench  as  they  see  prices  going  higher  than 
today’s  and  they  come  to  realize  that  they  might 
have  enjoyed  them.  And  in  their  cursing  and  gnash¬ 
ing  of  teeth  they  will  not  spare  the  temptors  who 
induced  them  to  cut  prices  at  this  time.  There  is  no 
reason  for  cutting  the  prices  of  any  item  of  canned 
foods — unless  they  are  off-quality  and  you  are 
ashamed  of  them — because  the  market  will  absorb 
every  case  now  in  existance,  and  that  long  before 
new  goods  can  be  produced.  Keep  that  in  mind. 

There  have  been  some  price  adjustments  on  our 
market  page,  but  no  real  changes  in  prices.  Sweet 
potatoes  and  pumpkin  are  seasonable  now  and  at¬ 
tracting  attention.  Pumpkin  is  easier  as  its  packing 
is  now  going  on,  the  inevitable  result  of  packing  and 
selling  at  once.  But  the  decline  is  slight,  as  there  is 
no  surplus  stock  of  canned  pumpkin.  Moreover  there 
is  a  very  wide  advertising  of ’pumpkin  going  on,  by 
restaurants,  flour  millers  and  others,  and  this  will 
increase  the  demand  for  canned  pumpkin.  Sweet 
potatoes  are  generally  packed — in  these  days — as 
wanted,  and  therefore  the  market  price  is  bound  to 
keep  close  to  cost.  The  wise  buyer  should  cover  his 
wants  now,  while  the  crop  is  being  harvested,  for  the 
potatoes  are  not  only  better  and  cheaper,  but  can¬ 
ning  costs  are  held  down.  If  the  potatoes  must  be 
stored,  and  the  factory  started  up  again  to  fill  an 
order,  the  buyer  will  have  to  pay  for  it.  Dry  packed 
2s  are  held  at  65c  to  70c;  2V2S  at  85c;  10s  $2.90  to  $3. 

No.  21/0  fancy  pumpkin  is  held  at  90c;  fancy  10s 
at  $2.90.  “ 

Fancy  2i/^s  squash  is  quoted  at  92i4c;  10s  at  $2.95. 

Spinach  has  been  attracting  a  lot  of  attention  for 
the  pack  will  be  light  this  fall  and  carry-over  is  hard 
to  find.  California  is  advancing  prices  to  conserve 
some  supply  to  care  for  regular  customers.  Here 
is  a  view  worthy  of  consideration.  The  Lord-Mott 
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Company  of  this  city  under  date  of  October  23rd 
wrote  its  customers  and  brokers: 

“Last  week,  in  quoting  prices  on  NEW  1934  FALL 
PACK  SPINACH,  we  called  your  attention  to  the  extreme 
shortage  of  Fall  Spinach. 

“The  day  after  we  sent  you  those  quotations  the  Mary¬ 
land  Crop  Reporting  Service  of  the  University  of  Mary¬ 
land,  which  cooperates  with  the  United  States  Department 
of  Agriculture,  issued  the  following  bulletin: 

“  ‘Production  of  market  Spinach  in  Maryland  this  fall 
is  forecast  at  140,000  bushels  to  be  harvested  from  an  acre¬ 
age  estimated  to  be  the  same  as  last  year.  Continued 
rainy  weather  followed  seeding,  causing  some  fields,  or 
portions  of  fields,  to  flood.’ 

“It  was  this  continued  rainy  weather  which  ruined  more 
than  half  of  the  fall  crop  of  Spinach.  Under  normal  con¬ 
ditions,  Lord-Mott  Company  alone  will  use  more  than 
140,000  bushels  of  Spinach  each  spring  and  each  fall,  so 
you  can  see  how  really  acute  the  situation  is. 

“We  again  suggest  that  you  protect  the  requirements  of 
your  buyers  of  this  item  and  get  your  orders  in  to  us  just 
as  quickly  as  possible,  for  it  will  have  to  be  the  case  of 
‘first  come  first  served,’  and  it  always  is  everywhere  when 
there  is  an  acute  shortage  of  any  raw  material  used  for 
canning  purposes.” 

There  have  been  more  amateur  “expert”  market 
reports  on  the  canned  foods  situation  appearing  in 
daily  and  other  papers  recently  than  we  can  recall 
ever  having  seen  before.  Read  them  and  enjoy  them, 
but  don’t  be  mislead. 

Jt  * 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  ‘‘The  Canning  Trade” 

Buying  Drive  Slowing  Down — Spinach  Stronger — Pumpkin 
Draws  Interest — ^Tomatoes  Quiet — Buying  Some  Fancy  Corn — 
Pea  Offerings  Limited — Label  Interest — Fruits  Quiet 
but  Strong — Grapefruit  In  Forefront. 

New  York,  October  25,  1934. 

HE  SITUATION — Markets  have  quieted  down 
somewhat  since  the  almost  continued  upward 
movement  evident  during  the  past  two  months, 
and  with  the  exception  of  more  interest  in  holiday 
lines,  trading  during  the  past  week  was  rather  quiet. 
The  undertone  continued  quite  strong,  however,  and 
the  few  price  changes  reported  were  toward  higher 
levels. 

THE  OUTLOOK — ^While  canners  in  a  few  isolated 
instances  still  have  some  stocks  remaining  from  their 
1934  packs,  the  general  market  is  more  closely  cleaned 
up,  insofar  as  first  hands  are  concerned,  than  at  any 
corresponding  period  for  many  years  back,  reports 
from  various  quarters  of  the  trade  indicate.  A  healthy 
feature  of  the  current  situation  is  that  the  weaker 
sellers  generally  cleaned  up  their  packs  earlier,  leaving 
remaining  stocks  in  the  hands  of  the  stronger  inter¬ 
ests,  which  should  make  for  a  steady  and  advancing 
market  until  the  1935  packing  season  rolls  ’round. 

SPINACH  MOVES  UP — Southern  packers  this 
week  developed  substantially  stronger  price  views  on 


spinach,  with  the  market  quoted  10  cents  up  on  2i/^s 
at  $1.15  and  25  cents  higher  on  10s  at  $3.75  per  dozen, 
f.  0.  b.  canneries.  These  markups  were  in  line  with 
the  stronger  situation  in  California,  where  leading 
brands  are  quoted  at  $1.J5  to  $1.20,  with  some  at 
$1.10,  on  21/^s,  and  $3.75  to  $3.85  on  10s. 

PUMPKIN  MOVING — With  the  holiday  season  in 
the  offing,  buyers  are  showing  more  interest  in  offer¬ 
ings  of  pumpkin,  with  21/2S  principally  in  demand  at 
the  moment.  The  general  market  appears  to  be  75 
cents  per  dozen  at  principal  packing  points,  but  re¬ 
ports  of  sales  at  72  cents  for  fancy  Midwestern 
pack  have  disturbed  the  market  somewhat. 

TOMATOES  QUIET — Routine  trading  has  been  in 
evidence  in  the  tomato  market  during  the  week,  and 
prices  have  held  unchanged  at  former  levels.  Southern 
packers  quote  prompt  shipment  stocks  at  521/^  cents 
for  Is,  80  cents  for  2s,  $1.15  for  3s,  and  $^75  for 
10s,  with  California  canners  quoting  2i/^s  at  $1.05 
for  standards  in  puree  and  $1.35  for  solid  pack,  with 
10s  at  $3.50  for  standards  and  $3.75  to  $4  for  solid 
packs. 

CORN — Buyers  have  been  in  the  market  for  fancy 
corn  in  a  limited  way  during  the  week,  with  scattered 
offerings  rather  more  numerous  than  for  some  time 
past.  The  general  going  market  on  fancy  2s  is  about 
$1.35,  canneries,  with  buyers  endeavoring  to  bring 
out  offerings  at  $1.25  to  $1.30,  without  much  success. 
For  standard  packs,  the  market  is  generally  held  at 
$1  minimum  for  standards,  with  favored  brands 
commanding  a  premium  of  5  cents  per  dozen  on  a 
quality  basis. 

PEAS — Offerings  are  extremely  limited,  and  buyers 
are  not  operating  to  any  extent.  The  market  on  West¬ 
ern  fancy  sweets  has  worked  up  to  $1.85  per  dozen 
for  2  sieve,  with  3s  commanding  $1.45  and  4s  $1.35 
to  $1.40  per  dozen.  Standard  sweets  and  Alaskas  are 
generally  firm  at  $1.25  with  standard  early  June 
quoted  at  $1,071/4  to  $1.10  per  dozen,  according  to 
packer  and  brand. 

WORRIED  OVER  LABELING— The  trade  is  ser¬ 
iously  concerned  over  the  Administration  drive  for 
reforms  in  canned  foods  labels,  and  the  belief  persists 
that  the  evident  determination  of  certain  “insiders” 
that  the  A,  B,  C  gradings,  or  the  equivalent  No.  1, 
No.  2,  No.  3,  etc.,  markings  be  adopted  will  prove 
hard  for  the  trade  to  overcome.  The  suggested  alpha¬ 
betical  grading  would  be  a  severe  blow  for  private 
label  distributors,  as  well  as  for  some  of ’the  canners 
of  nationally  advertised  products,  it  is  felt.  Canners 
and  wholesale  grocers  generally  are  continuing  their 
opposition  to  the  alphabetical  grading  and  are  asking 
simpler  and  more  easily  enforceable  regulations. 

CALIFORNIA  FRUITS— There  have  been  no 
further  developments  of  outstanding  importance  in 
canned  fruits  during  the  week  under  review,  and  the 
market  continues  steady  to  firm  with  canners’  stocks 
badly  broken.  Pineapple  looks  firmer,  with  the  ship¬ 
ment  date  extended  to  December  31,  although  prices 
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are  not  guaranteed  against  decline  in  the  interim.  A 
fair  movement  of  peaches  is  reported,  and  some  of  the 
smaller  fruits  are  also  in  demand,  generally  under 
packers’  labels. 

GRAPEFRUIT — Reports  of  pending  heavy  pur¬ 
chases  of  surplus  Florida  grapefruit  this  season  have 
tended  to  bring  about  more  buying  interest  in  new 
pack  at  95  cents  per  dozen,  f.  o.  b.  Florida  canneries, 
for  No.  2s.  The  federal  surplus  crop  administration, 
it  is  reported,  is  planning  to  pay  25  cents  per  basket 
for  surplus  production,  which  will  be  distributed 
throughout  relief  channels.  Hitherto,  reports  of  an 
unusually  heavy  crop  in  Florida  had  influenced 
buyers  in  holding  off  the  market,  and  had  prompted 
some  canners  to  offer  price  concessions  to  speed  up 
the  movement  of  their  early  packs.  The  Federal  plan, 
however,  has  radically  changed  the  situation. 

CANNING  CLOSE  TO  NATURE— Taking  a  leaf 
from  the  book  of  fruit  and  vegetable  canners,  Mayer 
Sugar  &  Molasses  Company,  is  operating  a  molasses 
canning  plant  on  its  plantation  at  Houma,  La.,  ac¬ 
cording  to  George  I.  Langhoff,  sales  manager  for  the 
company.  The  firm  has  developed  a  special  type  of 
sugar  cane  for  the  manufacture  of  molasses,  and  packs 
both  under  its  own  “Black  and  White”  brand  and  for 
private  label  distribution  at  its  Houma  cannery.  Mr. 
Langhoff  is  on  a  sales  trip  to  principal  Eastern  mar¬ 
kets,  and  reports  that  the  Southern  delicacy  is  steadily 
gaining  in  popularity  among  consumers  in  the  Eastern 
and  Northern  markets. 

U.  S.  COMPETITION — Canners  are  viewing  with 
increasing  interest  the  expansion  in  meat  canning 
operations  under  the  auspices  of  federal  relief 
agencies.  Harry  L.  Hopkins,  F.  E.  R.  A.  Adminis¬ 
trator,  this  week  awarded  contracts  for  the  canning 
of  more  than  13,500,000  pounds  of  frozen  boneless 
beef  to  fourteen  packing  companies,  with  canneries 
equipped  to  handle  this  product.  The  beef  is  to  be 
packed  in  24-ounce  tins,  with  inspection  and  accept¬ 
ance  of  the  packs  to  be  under  the  jurisdiction  of  the 
Bureau  of  Animal  Industry,  U.  S.  Department  of 
Agriculture. 

SALMON — With  new  pack  moving  out  a  good  deal 
more  rapidly  than  the  trade  had  believed  possible, 
pinks  are  definitely  pointed  toward  higher  price  levels, 
current  reports  indicate.  Some  of  this  variety  may 
still  be  had  at  $1,  f.  o.  b.  Coast,  but  sellers  generally 
are  asking  $1.05  to  $1.10,  and  further  advances  are 
talked.  Federal  relief  agencies,  it  is  reported,  are 
planning  to  call  for  bids  shortly  on  some  1,000,000 
cases  of  pinks.  Reds  were  firm  and  unchanged  during 
the  past  week,  with  a  better  inquiry  evident.  Chi¬ 
nooks  were  firm  under  limited  trading. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1934  ALMANAC 

use  yours  for  all  canning  data 


CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade" 

Signs  of  the  Times — Market  Sentiment  Very  Good — “Broker¬ 
age  Not  Upset” — ^Tomato  Rumors — Corn  Is  Quiet — Field  Corn 
Causing  Comment — Pea  Canners  Waiting  Until  After  the 
Convention  in  Wisconsin — Hesitating  on  Grapefruit. 

Chicago,  October  25,  1934. 

ADDITIONAL  SIGNS  ALONG  THE  “NRA” 
/A  ROADWAY: 

/  \  “Steel  wages  up  $95,000,000  under  code.” 

“Packard  puts  $6,200,000  in  developments.” 

“City’s  bank  deposits  up  $122,000,000 — $2,205,- 
011,000  highest  since  September,  1931.” 

“Wrigley  earns  $2,183,571  in  3  months.” 

“Car  loadings  in  better  than  normal  rise.” 
“Electric  power — increased  use — index  points  up¬ 
ward.” 

“Loans,  commercial  borrowings,  rising  for  over  2 
months.” 

“Telephone — in  third  quarter.  Bell  System  gains 
37,000  phones,  compared  with  a  loss  of  50,000  in 
same  period  last  year.” 

These  “signs”  clipped  from  Chicago’s  daily  biased 
press.  Is  there  any  use  adding  more? 

GENERAL  SITUATION — As  everyone  appreci¬ 
ates,  the  sentiment  in  the  canned  food  line  has  been 
good  all  summer  and  early  fall  and  now  better  sen¬ 
timent  is  spreading  in  business  generally  and 
throughout  financial  quarters.  If  one  desires  any 
proof  of  that,  all  they  have  to  read  are  anyone  of 
the  service  publications,  all  of  which  have  been  a 
unit  during  the  past  2  or  3  weeks  in  reporting  ma¬ 
terial  improvement.  As  far  as  canned  foods  are 
concerned,  the  top  has  apparently  been  reached,  at 
least  for  the  time  being.  One  important  factor,  not 
to  be  overlooked  by  canners  is  the  re-sale  market. 
Almost  every  day  in  Chicago  for  example,  some 
jobber  is  showing  a  willingness  to  sell  to  another 
jobber  a  portion  of  his  holdings,  etc.  Just  what  ef¬ 
fect  that  will  have  on  values  during  the  next  month 
or  two,  remains,  of  course,  to  be  seen. 

BROKERAGE  VS.  CO-OPS. — Several  brokers  in 
this  market  were  somewhat  “up  in  the  air”  when 
reading  in  your  last  issue  of  October  22nd  (page  21) 
the  article  entitled  “Brokerage  Again  Upset.”  It 
was  pointed  out  that  this  is  in  error.  The  executive 
order  referred  to  applies  only  to  bona  fide  operatives, 
which  means  farmers  or  consumer  co-ops.  It  was 
definitely  stated  that  it  could  not  by  any  means  be 
construed  to  include  alleged  co-operative  groups  or 
corporations  such  as  the  main  chiselers  now  operat¬ 
ing  in  the  grocery  field.  Indeed,  Mr.  Editor,  it  would 
seem  as  if  you  should  investigate  that  matter  and 
make  a  correction  in  the  article  as  soon  as  possible. 

TOMATOES — A  few  isolated  canners  in  Indiana 
and  Illinois  are  still  packing.  The  quality,  however, 
is  rather  poor  at  the  best  and  only  an  ordinary 
standard  is  being  produced.  Authorities  who  claim 
to  know,  have  gone  on  record  in  the  statement  that 
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this  year’s  total  pack  will  approximate  15  million 
cases,  basis  No.  3s,  and  if  that  proves  true,  the  actual 
should  be  aroufid  20  million  cases.  Prices  are  the 
same  as  last  reported.  Some  trading  is  going  on  but 
the  real  buying  desire  seems  to  have  subsided 
materially. 

CORN — Not  much  buying.  Fancy  corn  is  wanted 
but  very  difficult  to  locate.  Everyone  seems  content 
to  rest  on  their  laurels,  i.  e.,  to  see  just  how  their 
present  stock  of  corn  will  move  out,  how  consumer 
acceptance  will  be,  etc.,  before  adding  to  their 
inventories. 

No.  2  standard  corn  is  still  available  in  the  Middle 
West  at  $1.00  to  $1.05,  f.  o.  b.  cannery,  with  some 
off-standard  lots  as  low  as  90c  to  95c. 

In  some  quarters,  considerable  concern  is  being 
voiced  over  the  large  quantities  of  field  corn,  both 
white  and  yellow,  that  have  been  canned  this  season 
and  those  fears  might  soon  be  manifested  in  a  down¬ 
ward  market  tendency  because — anyone  that  would 
buy  a  can  of  field  corn  is  not  going  to  go  back  to 
the  grocery  store  and  buy  another  can  of  corn  of 
any  kind  very  soon  thereafter. 

PEAS — A  quiet  market  rules  on  this  item.  Wis¬ 
consin  canners  hold  their  Convention  in  a  couple  of 
weeks  and  those  who  have  a  few  peas  left  to  sell, 
seems  content  to  wait  until  after  that  meeting  and 
until  they  can  check  up  with  their  neighbors  and 
see  just  what  the  “picture”  as  a  whole  is.  The  lowest 
price  on  No.  2  standard  sweet  peas  is  $1.17V2.  A 
few  No.  2  tin  standard  No.  4  Alaskas  came  to  light 
during  the  past  week  and  sold  at  $1.20,  Wisconsin 
cannery. 

GRAPEFRUIT — The  fear  of  a  large  pack  due  to 
the  known  large  crop  in  Florida,  plus  the  fact  that 
Texas  will  have  a  large  production,  too,  has  all  made 
for  hesitancy  on  the  part  of  the  buyer.  No.  2  fancy 
grapefruit  at  95c,  f.  o.  b.  Florida,  is  the  prevailing 
price.  Some  business  is  going  on  for  shipment  as 
soon  as  packed  but  forward  deliveries  do  not  seem 
to  be  wanted. 

BEETS — The  pack  is  practically  over  in  Wiscon¬ 
sin.  Only  a  mere  handful  of  beet  canners  are  still 
operating.  It  has  been  said  that  the  total  pack  is 
much  less  than  was  figured  on  but  the  total  will  be 
materially  greater  than  the  1933  production  and  for 
that  reason  buyers  seem  content  to  drift  along  for 
a  while. 

VISITORS — The  past  ten  days  have  brought  to 
Chicago  quite  a  number  of  canners.  Some  were  on 
their  way  to  the  meeting  of  the  National  Canners 
Association  Code  Committee  in  Washington  but  the 
majority  of  others  were  taking  advantage  of  the 
pleasant  weather  and  coming  to  the  Century  of 
Progress.  One  canner,  a  frequent  visitor  in  Chicago 
and  well  liked  by  many,  had  the  following  to  say  in 
regard  to  the  brokerage  matter  that  has  been  so 
freely  discussed  of  late: 

“Lettres  de  cachet”  or  Star  Chamber  proceedings 
should  be  a  thing  of  the  past  and  the  rank  and  file, 
the  great  majority,  of  the  canners  throughout  this 


country  should  have  their  opinion  properly  voiced, 
and  everyone  knows  what  that  opinion  is — ^the  broker¬ 
age  chiseler  should  be  put  out  of  commission  once 
and  for  all. 

It  is  needless  to  say  that  “Amens”  were  heard  to 
this  forceful  declaration. 

jft  Jt 

GULF  STATES  MARKET 

By  “BAYOU” 

Special  Correspondent  of  "The  Canning  Trade" 

Better  This  Past  Week — Notable  Improvement  in  Quality — 
Beer  and  Shrimp — Oysters  Waiting  Real  Fall  Weather — 

Future  Oyster  Prices — Some  Stringbeans  Will  be  Packed. 

Mobile,  Ala.,  October  25,  1934. 

HRIMP — Production  picked  up  in  the  shrimp 
pack  and  the  canneries  of  this  section  were  able 
to  get  a  fairly  good  run  considering  what  they 
have  been  doing  recently.  The  shrimp  were  of  good 
size  and  as  they  were  handled  quickly,  a  first  class 
pack  in  every  respect  was  turned  out. 

Great  strides  have  been  made  by  the  sea  food  can¬ 
ners  of  this  section  to  improve  the  quality  of  their 
product  and  success  has  crowned  their  efforts.  A 
strict  observance  of  the  pure  food  requirements  is 
seen  everywhere,  which  will  serve  to  keep  their  prod¬ 
uct  up  to  a  high  standard. 

The  repeal  of  prohibition  may  or  may  not  have 
increased  the  consumption  of  shrimp,  but  one  thing 
sure,  it  has  not  decreased  it,  and  with  more  aggres¬ 
siveness  on  the  part  of  those  entrusted  with  the 
duties  of  advertising  it  and  creating  a  greater  de¬ 
mand  for  them,  it  should  bring  up  consumption  of 
shrimp  to  much  larger  proportions  than  it  was  be¬ 
fore  the  repeal  of  prohibition.  Beer  and  shrimp  is  a 
mighty  good  combination  and  we  had  a  wonderful 
opportunity  to  cash  in  on  it  this  year  with  the  Indian 
Summer  weather  that  we’ve  had  thus  far  this  fall. 
Beer  is  more  or  less  a  hot  weather  beverage  and 
we’ve  had  plenty  hot  days  this  fall,  so  the  beer  and 
shrimp  folks  should  have  enjoyed  a  prolonged 
season. 

Our  good  President  has  been  criticized  by  some 
churchmen  for  his  stand  on  prohibition,  but  it  is  very 
doubtful  if  the  repeal  has  increased  the  number  of 
drunkards,  and  it  has  certainly  brought  in  and  is 
bringing  revenue  to  the  Government  in  the  way  of 
taxes  and  license  which  has  aided  the  administration 
to  help  the  unemployment  situation  through  the 
R.  F.  C.,  C.  C.  C.,  C.  W.  A.,  etc.  The  Government 
has  the  bonds  to  pay  and  it  needs  all  the  revenue 
that  it  can  possibly  rake  and  scrape. 

The  quickest  way  the  Government  can  get  revenue 
is  by  taxing  luxuries  or  habits  and  it  is  the  most 
pleasant  way  that  those  taxed  can  pay  it — it  simply 
extracts  it  without  pain. 

The  market  on  canned  shrimp  is  bullish  and  the 
prices  are  $1.10  per  dozen  for  No.  1  small;  $1.15 
per  dozen  for  No.  1  medium  and  $1.20  per  dozen  for 
No.  1  large,  f.  o.  b.  cannery. 
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OYSTERS — Selling  raw  oysters  when  the  temper¬ 
ature  is  around  85  degrees  is  the  heighth  of  sales¬ 
manship,  and  the  reason  you  don’t  find  many  high- 
powered  salesman  in  the  oyster  business  at  present 
is  because  the  thermometer  loves  to  play  between 
70  and  85  degrees  throughout  the  day,  which  is  any¬ 
thing  but  fall  weather.  There  is  cold  weather  prom¬ 
ised  us,  but  it  has  not  arrived  and  until  it  does,  we 
will  have  a  slump  in  the  oyster  business. 

However,  the  Indian  Summer  weather  does  not 
seem  to  have  much  effect  on  the  sale  of  cove  oysters, 
as  the  canners  report  a  good  demand  for  cove  oysters. 
In  fact,  the  movement  of  cove  oysters  started  about  a 
month  earlier  this  year  and  a  better  price  than  last 
year  is  in  evidence. 

Don’t  know  that  any  canner  of  food  stuff  has  been 
kicking  about  President  Roosevelt’s  new  deal,  but  if 
prices  of  canned  food  are  compared  today  to  what 
they  were  when  Mr.  Roosevelt  took  office,  one  can 
not  help  but  be  convinced  that  the  Roosevelt  admin¬ 
istration  has  been  a  salvation  to  the  canning  indus¬ 
try.  Many  commodities  are  over  fifty  per  cent  higher 
and  they  all  have  advanced.  The  canning  industry 
is  greatly  indebted  to  the  Roosevelt  administration 
and  many  a  firm  that  was  deep  in  the  “Red”  before 
the  “New  Deal”  is  now  out  of  it  and  some  sitting 
pretty  in  the  “black.” 

The  price  of  spot  cove  oysters  is  $1.10  per  dozen 
for  5-ounce  and  $2.20  per  dozen  for  10-ounce,  f.  o.  b. 
factory. 

The  price  of  the  new  pack  cove  oysters  is  $1.05 
per  dozen  for  5-ounce  and  $2.10  per  dozen  for  10- 
ounce,  f.  o.  b.  factory. 

No  deliveries  of  the  new  pack  will  be  made  before 
December  1,  which  is  when  the  canning  of  oysters 
is  expected  to  get  under  way. 

STRINGLESS  BEANS  — The  Indian  Summer 
weather  has  greatly  benefitted  vegetation  and  the 
fall  bean  pack  is  expected  to  get  under  way  in  a 
week  or  ten  days,  but  it  is  not  usually  as  important 
as  the  spring  bean  pack. 

The  price  of  cut  stringless  beans  is  80c  per  dozen 
for  No.  2;  $1.15  per  dozen  for  No.  2l^  and  $4  per 
dozen  for  No.  10,  f.  o.  b.  cannery.  Whole  beans  are 
$1.05  per  dozen  for  No.  2  and  $5  per  dozen  for  No. 
10,  f.  o.  b.  cannery. 
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CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  "The  Ccmning  Trade” 

Floods  Did  Not  Harm  Tomato  and  Bean  Crops — ^To  Investigate 
Food  Prices — Peach  Crop  Below  Last  Year’s — Fruit  Prices 
Firming — Goods  Now  in  Few  Hands — Pineapple  to  Advance — 
Solid  Pack  Tomatoes  Short — ^The  Industry  Glorified. 

San  Francisco,  October  25,  1934. 

AINS — Heavy  rains  fell  during  last  week  in  the 
Los  Angeles  sector,  with  resultant  floods  and  loss 
of  life.  Considerable  property  damage  was  done 
in  the  foothill  districts  and  in  Long  Beach,  and  Federal 
aid  has  been  asked.  This  is  the  second  flood  of  the 


year,  the  one  in  January  having  been  of  especially 
disastrous  proportions.  Crops  suffered  but  little  as 
a  result  of  the  recent  storm,  harvesting  having  been 
completed  earlier  than  usual  this  year.  The  storm 
wore  itself  out  before  reaching  northern  California 
and  the  harvesting  of  such  late  crops  as  tomatoes  and 
beans  continues  without  interruption. 

INVESTIGATING  PRICES  — San  Francisco  has 
been  selected  as  one  of  two  hundred  counties  in  the 
country  for  the  location  of  a  council  to  study  consumer 
reaction  to  New  Deal  prices.  The  council,  according 
to  Donald  Renshaw,  Pacific  Coast  NRA  director,  will 
have  about  twenty  members,  chosen  from  various  busi¬ 
nesses  and  professions,  and  under  its  direction  re¬ 
search  workers  will  investigate  code  prices  and  send 
questionnaires  to  consumers  to  determine  the  effect  of 
the  prices  on  them.  Food  prices  will  be  among  those 
investigated  and  the  reports  will  be  used  as  an  aid  in 
making  consumer  representation  effective  in  drafting 
NRA  codes  and  agricultural  agreements. 

PEACH  CROP — According  to  a  report  of  the  Fed¬ 
eral-State  Crop  Reporting  Service,  the  harvest  of  cling 
peaches  during  the  season  just  closed  amounted  to 
324,000  tons,  a  falling  off  of  27,000  from  that  of  last 
year.  About  167,000  tons  of  freestone  peaches  were 
harvested,  or  12,000  tons  less  than  a  year  ago. 

FRUITS — A  further  strengthening  in  the  prices  of 
California  canned  fruits  has  been  noted  during  the 
week,  although  maximum  figures  are  largely  unchang¬ 
ed.  Some  of  the  smaller  packers  have  put  out  new 
lists  which  show  advances  and  which  bring  their  prices 
close  to  those  of  packers  of  well  known  brands.  Quite 
a  few  canners  are  now  entirely  out  of  the  market  and 
a  very  large  percentage  of  the  unsold  portion  of  the 
pack  is  in  the  hands  of  two  large  operators.  There  has 
been  quite  a  general  advance  in  pear  prices  during  the 
week,  with  less  of  a  gap  between  minimum  and  maxi¬ 
mum  prices  than  at  any  time  since  opening  prices  were 
named.  This  is  particularly  true  in  the  No.  10  sizes 
and  in  No.  Is,  for  which  there  has  been  a  marked  de¬ 
mand  of  late.  Some  packers  are  quoting  apricots 
higher  and  choice  No.  21/2S  are  selling  as  high  as  $2.30 
for  unpeeled  and  $2.60  for  peeled. 

PINEAPPLE — Opinion  seems  to  be  quite  general 
that  an  advance  in  Hawaiian  pineapple  prices  may  be 
expected  in  the  near  future.  In  recent  weeks  there 
have  been  several  complete  revisions  of  California 
fruit  lists,  all  upward,  and  the  spread  between  pine¬ 
apple  and  general  fruit  prices  has  become  quite  wide. 
Pineapple  has  been  moving  into  consumption  at  a 
rapid  rate  and  a  pack  well  over  that  of  a  year  ago  has 
been  made.  Many  items  are  in  light  supply  and  there 
is  a  feeling  that  all  that  can  be  packed  this  season  can 
be  marketed  at  an  advance  over  present  quotations. 
Fancy  crushed  in  the  No.  10  size  is  now  quoted  as  high 
as  $6.00,  an  advance  having  been  made  during  the 
week  by  some  interests. 

TOMATOES — The  pack  of  solid  pack  tomatoes  is 
short  in  some  of  the  leading  tomato  districts  of  the 
State,  with  irrigation  blamed  for  the  lack  of  quality. 
The  demand  from  Eastern  points  continues,  but  can¬ 
ners  are  accepting  but  little  business  except  from  regu¬ 
lar  customers  until  the  size  of  the  pack  is  definitely 
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known.  It  is  no  longer  possible  to  find  standards  here 
priced  at  $1,  the  lowest  price  being  $1.05,  with  most 
holders  asking  even  more. 

SALMON — Very  little  salmon  has  been  packed  in 
Alaska  since  September  15th,  so  the  figures  of  the 
Bureau  of  Fisheries  showing  the  pack  to  that  date  will 
very  closely  approximate  the  total.  On  this  date  pro¬ 
duction  amounted  to  7,304,377  cases,  or  about  forty 
per  cent  more  than  that  of  the  preceding  year.  Last 
year,  a  feature  of  the  pack  was  the  almost  equal  pro¬ 
duction  of  pink  and  red  fish,  about  2,180,000  cases  of 
each  having  been  put  up.  This  year,  more  than  3,- 
780,000  cases  of  pink  salmon  were  packed,  compared 
with  about  2,598,000  cases  of  reds.  Chums  show  a 
falling  off  this  year,  as  compared  with  the  pack  of 
1933,  but  all  other  species  show  a  gain. 

CANNING  GLORIFIED — An  interesting  feature  of 
the  Coit  Tower,  a  memorial  erected  atop  San  Fran¬ 
cisco’s  historic  Telegraph  Hill,  is  the  decorative  work 
of  outstanding  artists  paid  for  by  Federal  welfare 
funds  of  the  Civil  Works  Administration.  California 
and  the  life  of  California  people  form  the  theme  of 
the  moralists  of  the  tower,  with  almost  all  of  the  work 
in  fresco.  The  beauty  of  San  Francisco  and  California 
is  glorified,  along  with  labor,  machinery  and  industry. 
Ralph  Stackpole  has  a  wall  devoted  to  the  activities  of 
chemistry  and  canning,  featured  by  a  complete  canning 
line. 


SHOULD  BE 

In  Every  Cannery  Office 

“A  Complete  Course  in  Canning” 

As  an  insurance  against  loss 
New  Low  Price  $5.00 

Published  by 

The  Canning  Trade 
Baltimore,  Md. 
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With  Canned  Foods  Distributors 

{Continued  from  page  12) 

“There  are  sound  reasons  why  such  legislation 
should  be  defeated,  and  among  the  most  important 
is  the  danger  to  human  life  in  restricting  the  sources 
of  supply  from  which  is  to  be  obtained  these  remedies. 

“It  is  perfectly  apparent  that  primarily  the  spirit 
of  monopolization  (selfishness)  is  motivating  such 
legislation.  Of  course  this  organization  is  going  to 
oppose  these  efforts,  when  and  wherever  they  are 
made.” 
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CANNERS’  CONVENTIONS 

NOTE — Secretaries  will  help  their  meetings  and 
render  a  real  service  to  all  interested  by  keeping  this 
column  well  and  accurately  posted.  Send  full  informa¬ 
tion  as  to  date  and  place  of  meetings. 

NOVEMBER  12-13,  1934 — Wisconsin  Canners,  Hotel 
Schroeder,  Milwaukee,  Wis.  Annual. 

NOVEMBER  22-23,  1934 — Indiana  Canners,  Claypool 
Hotel,  Indianapolis,  Ind.  Annual. 

DECEMBER  11-12,  1934 — Ohio  Canners.  Annual. 

DECEMBER  11-12, 1934 — Tri-State  Packers.  Annual. 

DECEMBER  13-14,  1934 — New  York  State  Canners, 
Hotel  Seneca,  Rochester,  N.  Y.  Annual. 

JANUARY  3-4-5,  1935 — Northwestern  Canners  at 
Portland,  Oreg. 

JANUARY  13-18,  1935 — National  Canners,  National 
Brokers,  Canning  Machinery  and  Supplies,  Hotel 
Stevens,  Chicago.  Machinery  Show. 


Landreths^  Seeds 

When  in  need  of  seeds  bear  us  in  mind  and  write  us.  No 
one  has  better  stocks  than  we.  Why  should  they?  With  1  50 
years  of  experience  back  of  us,  we  should  know,  and  do  know, 
how  to  grow  seeds  as  well  as  any  houses  in  the  business.  We 
consider  our  stocks  superior  to  many  and  the  equal  of  any. 

We  are  growers  of  seeds  in  every  sense  of  the  word. 

D.  LANDRETH  SEED  COMPANY,  K 

Business  Established  1784  OUR  150  ANNIVERSARY  YEAR 
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CANNED  FOOD  PRICES 


Prices  griven  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fifures  corrected  by  these  Brokers:  tThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  headed  “N.  Y.”  indicates  t.  o.  b.  factory. 


Canned  Vegetables 


ASPARAGUS*  (California) 


Balto.  N.Y. 


White  Colossal,  No.  . 

Peeled.  No.  2% . . . 

Largre,  No.  . . 

Peeled.  No.  2H - 

Medium,  No.  2Vi . 

Green  Mammoth.  No.  2,  round  cans 

Medium,  No.  2 . 

Large,  No.  2 . . 

Tips,  White,  Mammoth,  No.  1  sq.... 

Small,  No.  1  sq . 

Green  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . . 


t2.46 


_  t2.46 

Tio  ZZ 

1.90  t2.00 


BAKED  BEANSt 


16  oz . 50  . 

No.  2%  . 90  . 

No.  10  .  3.25  . 

BEANS* 

Stringless  Stand.  Cut  Green,  No.  2  .12\^  t.72% 

Standard  Cut  Green,  No.  10 .  3.36  t3.50 

Standard  Cut  Wax,  No.  2 . 85  . 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 70  t.70 

Standard.  No.  10 .  8.60  t3.60 

LIMA  BEANS*  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.45  tl.35 

No.  10  .  7.00  . 

No.  2  Medium  Green .  1.20  fl-lO 

No.  10  . 

No.  2  Green  and  White . 86  . 

No.  10  .  4.26  . 

No.  2  Fresh  White . 80  t.75 

No.  10  .  4.00  . 

Soaked,  No.  2 . 

BEETS* 

Baby,  No.  2 .  1.40  *1.30 

Wliole,  No.  2 .  1.00  . 

Whole.  No.  2Mi .  1.15  . 

Whole.  No.  10 .  3.50  . 

Cut.  No.  2 . 80  . 

Cut,  No.  2% .  1.00  . 

Cut,  No.  10 .  3.25  . 


CARROTS* 


Standard  Sliced,  No.  2 . 75 

Sliced,  No.  10 . 3.76 

Standard,  Diced,  No.  2 . 70 

Diced.  No.  10 .  3.50 


CORN* 

Golden  Bar  tarn.  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 . 

Standard,  No.  2 . 

Standard,  No.  10 . . . 

HOMINY* 

Standard  Split,  No.  2,  Tall . 

No.  2V2  . 

No.  10  . . . 


1.35 

1.25 

1.15 


1.05  . 

1.00  ti.oo 


.60 

.76 

2.90 


MIXED  VEGETABLES* 


Standard,  No.  2 . 70  ........ 

No.  10  .  8.76  - 

Fancy,  No.  2 . 80  ........ 

No.  10  .  4.26  . 


OKRA  AND  TOMATOES* 

Standard,  No.  2 . 

No.  lU  . 


PEIAS*  (Baltimore  prices,  new  pack) 

No.  1  Petit  Pols - 

No.  2  Fancy  Sweets,  2s..»......_->...... 

No.  2  Fancy  Sweets,  88. . . 

No.  2  Fancy  Sweets,  4s,- . — 

No.  2  Fancy  Sweets,  68 . . 

No.  2  Std.  Sweets,  6s.,~. . - . — 

No.  1  Early  June.  4s . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  2s.. _ _ _ _ 

No.  10  Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  4s . 

PUMPKIN* 

Standard,  No.  2Vi . — - - - 

No.  3  . . . 

No.  10  . 


.86 


1.36  . 

1.20  tl.l5 
1.16  tl.05 


6.25 


2.25 


tl.l6 

*3.75 


*.90 

1.00 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . .  ........ 

No.  2%  .  1.00  *1.16 

No.  3  . . 

No.  10  .  3.06  *3.75 

SPINACH* 

Standard,  No.  2 . 85  . 

No.  2%  .  1.16  *1.16 

No.  3  . 

No.  10  .  4.00  *3.75 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% . . 

Standard,  No.  10 . 

SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes).., . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory..  .76 

No.  2%  . 86 

No.  3  . 96 

No.  10  .  3.00  *3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 60  . 

F.  O.  B.  County . 67^ . 

No.  2  . 90  . 

F.  O.  B.  County . 85  . 

No.  3  .  1.30  . 

F.  O.  B.  County .  1.25  . 

No.  10  .  4.25  . 

F.  O.  B.  County .  4.15  . 

Standard,  No.  1 . . . 56  *.62*4 

F.  O.  B.  County . 62*4 . 

No.  2  . 82*4 . 

F.  O.  B.  County . 80  *.80 

No.  2V2  .  1.12*4 . 

F.  O.  B.  (bounty .  1.12*4 . 

No.  3  .  1.20  *1.17*4 

F.  O.  B.  County .  1.17*4 . 

No.  10  .  3.86  . 

F.  O.  B.  County .  3.76  *3.76 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . 

Standard,  No.  1  Trimmings . 52*4 . 

No.  10  Trimmings .  4.26  . 

TOMATO  JUICE* 

No.  1  . 

No.  10  .  *3.00 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 


Maine,  No.  10 .  , — 

Michigan.  No.  10 . 

New  York,  No.  10...... . — . . 

Pennsylvania,  No.  10,  water .  3.90  3.60 

Pa.,  .No.  3 . 

Pa.,  No.  10,  solid  pack .  4.00  . 

APRICOTS*  (California) 

Choice,  No.  2*4 .  2.50  *2.60 


Fancy,  No.  2*4 . 

BLACKBERRIES* 

Standard.  No.  2 . . . 

No.  8  . 

No.  10  water . .  6.26 

No.  2,  Preserved . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine.  No.  2 . 


No.  10  .  6.76  *6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 . . 

White  Syrup,  No.  2 . ....... 

Extra  Preserved,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 .  6.25  . 

California  Standard,  2*4 .  *2.10 

Choice,  No.  2*4 .  *2.30 

Fancy,  No.  2*4 .  *2.45 


GOOSEBERRIES* 

Standard  No.  2 . . 

No.  10  . . . . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  . 

No.  1  Juice . 

No.  2  Juice . 

No.  5  Juice . 

PEARS* 


Standards,  Keifer  No.  2,  in  syrup....  1.00  . . 

No.  10  .  4.50  . 

California  Bartletts,  Standard  2*4..  1.76  *1.76, 

Fancy  .  *2.20 

Choice  .  2.00  *1.96 

Standard.  No.  10 . *6.76 


CANNED  FRUITS— Continued 


PEACHES* 


Balto.  N.Y. 


California  Standard,  No.  2*4,  Y.  C.  1.86  *1.66 

Choice.  No.  2*4,  Y.  C .  2.10  *1.75 

Fancy  No.  21/..  Y.  C .  *1.96 

Extra  Sliced  YeUow,  No.  1  Tails..,  _  _ 

Seconds,  Yellow,  No.  3 . .  . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10,  Solid  Pack .  *4.26 


PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2*4..,,  2.26  *1.80 

Sliced,  Standard,  No.  2*4...,.,.....,.  „...,  fl.70 

Sliced.  Extra,  No.  2 . .  *1.60 

Sliced,  Standard,  No.  2 . ..,  *1.46 

Shredded,  Syrup,  No.  10 . . . 

Crushed,  Extra,  No.  10 . .  7.00  *6.26 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 . 


RASPBERRIES* 

Black  Warter,  No.  2 .  _.J. 

Red,  Water,  No.  2 . .  ,,— 

Black,  Syrup,  No.  2 .  - 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . .  _,.™ 

STRAWBERRIES* 

Preserved,  No.  1 . ,..,  . 

Preserved,  No.  2 . .  . 

Extra,  Preserved,  No.  1 . . 

Extra,  Preserved,  No.  2 . . . . . . 

Standard  Water,  No.  10 . . . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2*4 .  2.40  *2.60 

No.  10s  .  9.00  *8.60 


Canned  Fish 


HERRING  ROE* 

16  oz..  Factory . . 

No.  2,  17-oz.  cans.  Factory . .  ....,„ 

No.  2,  19-oz.  cans.  Factory........ . —  ........ 

LOBSTER* 

Flats,  1-lb.  cases,  1  doz .  6.25 

*4-lb.  cases,  1  doz .  3.25 

*4-lb.  cases,  1  doz . 


OYSTERS* 

Standards,  4  oz . .  ,,,, 

6  oz . . . . .  1.10  *1.10 

8  oz .  . . 

10  oz .  *2.20 

Selects,  6  oz . .  . . . 


SALMON§ 


Red  Alaskas,  Tall  No.  1 .  1.67*4*1.70 

Flat,  No.  *4 .  *2.36 

Cohoes,  Tall,  No.  1 .  1.42*4...— 

Plat,  No.  1 .  1.65  . 

Flat,  No.  14 .  1.17*4 . 

Pink,  Tall,  No.  1 .  1.07*4*1.05 

Pink,  Flat,  No.  *4 . 80  *.76 

Sockeye  Flat,  No.  1 .  2.92*4 . 

Flat,  No.  *4 .  1.86  . 

Chums,  Tall  .  1.02*4*1.00 

Medium,  Red,  Tall . 1.22^ . 


SHRIMPi 


Dry,  No.  1 .  1.10  *1.16 

Wet,  No.  1,  Large .  1.10  *1.20 


SARDINES  (Domestic),  per  case  g 

*4  Oil,  keyless .  2.60  *2.75 

*4  Oil,  keys .  2.90  *3.20 

*4  Oil,  Tomato,  Carton .  *3.60 

*4  Oil.  Carton .  3.26  *3.46 

*4  Mustard,  keyless .  2.60  *3.20 

■Vi  Mustard,  keyless .  2.35  . 

Californio-  Oval,  No.  1,  24's...— .....  1.60  ....... 


TUNA  FISHg  (California),  per  case 


White,  *4s  . . . 

White,  Is _ 

Blue  Fin,  *4s . 

Blue  Fin,  Is . 

Striped,  *4s  . 

Striped,  *48  . 

Striped,  Is  . . 

Yellow,  *4b.  Fancy.., . 

Yellows,  *4s.  Fancy . . 

Yellow,  Is 


7.80 

18.66 

4.86 


8.66 

6.00 

8.86 

4.66 

7.30 

13.66 


a 
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JUDGE 

SYRUPER 


Using  the  Cutler  Method  of 
concentrated  syrup  for  all  grades. 

Unlimited  capacity  in  number 
of  cans  per  minute. 

Instant  change  from  one  grade 
to  another.  Every  can  full  with 
uniform  cut  outs. 

No  mashed  fruit  or  cans. 

Automatic  throughout. 

Syrup  to  suit  the  fruit. 

No  waste. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers, 

P.  O.  Box  238  Alameda,  Calif. 

Canadian  Agentu 

Canners  Machinery  Ltd.,  Simcoe,  Ont.  Can. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


BARNUM  DIED  TOO  SOON 

Circus  Manager:  “Well,  what’s  wrong  now?” 

India-Rubber  Man:  “Every  time  the  strong  man 
writes  a  letter  he  uses  me  to  rub  out  his  mistakes.” 

Marion — Is  your  husband  mean? 

Florence — Mean?  I  never  heard  of  anybody 
meaner.  Why,  he  deliberately  says  things  in  his  sleep 
so  I’ll  keep  awake  in  order  to  hear  them,  when  I’m 
so  tired  I’m  ready  to  pass  out. 

HEARD  IN  CLASSROOM 

“Now,  boys,”  said  the  teacher,  “tell  me  the  signs 
of  the  zodiac.  You  first,  Thomas.” 

“Taurus,  the  Bull.” 

“Right!  Now,  you,  Harold,  another  one.” 

“Cancer,  the  Crab.” 

“Right  again.  And  now  it’s  your  turn,  Albert.” 

The  boy  looked  puzzled,  hesitated  a  moment,  and 
then  blurted  out:  “Mickey,  the  Mouse.” 

Two  drunks  were  staggering  home  at  an  early  hour 
of  the  morning,  when  they  got  into  an  argument  about 
the  sun  and  the  moon. 

“I’ll  betcha  $25,”  said  the  first,  “thash  the  moon.” 

“I’ll  jush  cover  it,”  retorted  the  other.  “Thash  the 
sun.” 

Stopping  a  man  who  chanced  to  come  that  way, 
they  asked  him  to  settle  the  argument  for  them. 

“Shorry  fellash,”  he  apologized,  “but  I’m  a 
shtranger  in  theshe  partsh.” 

SHE  WORKED  FAST 

One  Sunday  the  mistress  of  a  colored  cook  was 
approached  with  the  request  that  the  family  have 
dinner  an  hour  earlier,  as  the  cook  wanted  to  go  off 
duty  earlier  to  attend  a  funeral.  The  request  was 
granted,  and  after  dinner  the  cook,  clad  in  black, 
left  the  house. 

On  the  following  Sunday  the  cook  again  requested 
that  dinner  be  advanced  an  hour,  but  this  time  with¬ 
out  giving  any  reason.  She  was  a  good  cook,  and 
the  mistress  was  anxious  not  to  offend  her,  so  the 
request  was  granted  again. 

This  time,  however,  the  cook  was  clad  in  her  gayest 
and  best  Sunday  finery.  The  mistress  met  her  as  she 
was  leaving  the  house.  The  white  woman  said : 

“You’re  not  going  to  a  funeral  this  Sunday, 
Mandy?” 

“No,  ma’am;  Ah’m  goin’  to  be  de  bride  of  de 
corpse’s  husband.” 


October  29, 19SU 
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the  Machinery 


ADJUSTER,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Parinpr  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

Baskets,  Picking. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See  Can* 
nery  Supplies. 

BELTS.  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
Bottlers’  Machinery. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug.  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Westminster  Mach.  Co.,  Westminster,  Md. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gaa  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Can  Markers.  See  Stampers  ond  Markers. 

CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


WHERE  TO  BUY 

and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New,  York-Baltimore. 

Phelps  Cam  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
Cartons.  See  Corrugated  Paper  Producta. 
Catsup  Machinery.  For  the  preparatory  work; 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHT..  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  HI. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

La  Porte  Mat  and  Mfg,  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis, 

A,  K,  Robins  &  Co.,  Inc,,  Baltimore. 

Spragne-Sells’  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanka. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morra,  <jhio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co..  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  *  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  BUSKERS  AND  SILKERS. 

Berlin-Charpman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Baltimore. 

Sprague-Sells  Corp..  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Counters.  See  Can  Counters. 
Countershafts.  See  Speed  Reg.  Devices. 
Corrugated  Fibre  Shipping  Cases. 


CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston.  Ill, 


CRATEIS.  Iron  Process. 

Berlin-Chapman  Co..  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cutters,  Corn.  See  Com  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 
Cutters,  String  Bean.  See  String  Bean  Mchy. 


CUTTERS.  Vegetable,  Mincemeat.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cans,  Capa,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Cam.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils 


ENAMELED  BUCKETS.  PAILS.  Etc. 

A.  1C.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 


EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis’. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Cam  Co..  New  York  City. 

Continental  Can  (Do.,  New  York  City. 

Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 


PILLING  MACHINES.  Can. 

Ayars  Machine  Co..  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Filling  Machine,  Syrup.  See  ^yruping  Mach. 
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FINISHING  MACHINES.  Catsup,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprasue-Sells  Corp.,  Hoopeston,  Ill. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Barlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Ina.,  Baltimore. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Hoisting  and  Carrying  Machines.  See  Cranes. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

■prague-Sells  Corp.,  Hoopeston.  Ill. 


KETTLES,  Copper,  Plain  or  Jacketed. 

A  K.  Robins  &  Co..  Inc.,  Baltimore, 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks.  Glass-Lined. 


KETTLES.  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Ww. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

kraut  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Bprague-Sells  Corp.,  Hoopeston,  ill. 
Westminster  Mach.  Co.,  Westminster,  Md, 

LABEL  MANUFACTURERS. 

Gamse  Litho  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  McU 
Bimpson  &  Doeller  Co.,  Baltimore. 


milk  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

OYSTER  CANNERS’  MACHINERY, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PASTE.  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Associated  Seed  Growers,  Inc.,  New  Haven.  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  (Jo.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co..  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co..  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp..  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherqr  Pitters.  See  Fruit  Pittezs. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEELING  TABLES.  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hooi>eston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

PRESERVERS’  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Barlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PUMPS,  Air,  Water,  Brine,  Syrup. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Retort  Crates.  See  Kettles,  Process. 


SEALING  MACHINES.  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A,  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co..  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

Rogers  Bros.  Seed  Co.,  Chicago. 


SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co..  Chicago,  Ill. 

SETVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin.  Wis. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


SILKING  MACHINES, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge.  Alameda.  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


Stampers  and  Markers. 

STENCILS’  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Pipe,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls.  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 


SYRUPING  MACHINES. 

Ayan  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  (3o.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
E  J.  Judge,  Alaineda,  (3alif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 
TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  (3o.,  Inc.,  Baltimore. 
Sprargue-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Glass  Lined.  Steel. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS.  Wooden. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


TOMATO  PEELING  MACHINE 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WAREHOUSING  AND  FINANCING. 
Terminal  Warehouse  Co..  Baltimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetables. 

Ayars  Machine  Co.,  Salem.  N.  J. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  (k>rp.,  Hoopeston.  Ill. 
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Lithographing 


The  KYLER  Labeler  and  Boxer 


For  economical,  high  quality  production,  KYLER  LABELING  and  BOXING  MACHINEIS  are 
without  equal. 

Their  initial  low  cost,  dependable  operation  and  freedom  from  repairs  make  them  the  most  profit¬ 
able  machines  of  this  type  ever  built.  KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout,  with  working  parts  that  are  strong, 
simple  and  accurate. 

Start  today  to  cut  your  production  costs  by  using  KYLER  LABELING  and  BOXING  MACHINES. 

Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domestic  Distributors — A.  K.  Robins  &  Company,  Inc.,  Baltimore  Md. ;  J.  L.  Fereuson  Company,  Joliet,  Illinois  ;  Berlin  Chapman  Company,  Ber'in, 
Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  A  Gallagher,  Oakland,  California.  Canadian  Distributor — ^The 
Brown  Boggrs  Foundry  &  Machine  Co..  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  El.  Lecluyse,  S.  A.,  Antwerp,  Belgium,  Manufacturers 
for  Continental  Europe. 


PHILLIPS  SALES  COIHPAIMY,  Inc. 

Brokers  and  Commission 

Gunned  G'ooJs  an^  GariYiers  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND,  1) .  S.  A. 


P1IMPKlX..ln  CANS 

The  GALL  from  American  Kitchens! 


•  Are  You  Prepared? 


holidays  and  Pie-time 
™  just  ahead,  CANNED 
Pumpkin  is  the  housewife’s 
choice.  It  saves  time . . .  spares 
effort  in  the  kitchen. 


CANNERS  .  . .  meet  this  quick 
demand  with  ready  CANS 
from  Baltimore,  Chicago  and 
Hamilton,  Ohio! 
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